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Housewivos greatly prefer 10 buy Egg Noodle. and 
Macaroni Producta in .turdy BOllotti cartona. 
That'B why more and more manufacturenl • •• 
largo and BOlall • • • from coast to coual. oro re

, packaging their products in these SALES·GETI'ING 
cartons. Here~ oro Bomo 01 the advantages they will give 
your producta: 

I. They show your quality; 2. They protect th. product until 

AIl. consumod: 3. Lota of room for brand name. Ilogan. rcdpel 
and sales mOl8agel: 4. Eaalar to .tack and dilplay: 5, Less 
breakage and returned gooda: 6. Sealed by monaY-SClYing 
machinery; 1. Full color Uthography. 

Dedd" now to loin lhiI fast growing group of manulaclurel1 
who are, comlng'to \IS lor the kind of package that constUnel1 
wantl UuggetUoDl. aamplet. co.t etUmate •• or a tradl' marl 
.oarch. FREEl Write UI today. 

1898 * Celebrating 41 Years 0/ Packaging Service * 1939 

ROSSOTTI LITHOGRAPHING c 3 M PAN Y I N ~. 
• 'notth BetgeK, 'new petsev 

1"Ii'!9~"'''iP;p;.ip..jI;;.N c I T~I Ep'S~~ 

ood for Lent and Food for Thought 

SPAGHETTI, EGG )lOODI.I'.S-TIlE 
TI,U<:}-- arc hut three III mally shapes mill sizes 

that shnuM he consul11ed ill larger 
this ~(luntry fur health's sake, (or its econolllY 

because III its gellcral goUtiness. Other pnpular shapes 
arc elbows, sea shells, alphabets, vermicelli. 

Because this food is 1I0t the only olle thai has mall)' uf the 
dements of nutrition and appetite that people lIMIt.: for ill 
what they cat, nnly n SIl1i111 percentage of our population has 
a true 311(lrcci3tion Ilf l\IacanJlli Products al\(I thc;r \'011111.' 

in :my diet. Americans arc funll), in many ways. They like 
,'ariely in food as in entertainment. , r the 1J11caroni-Ullotllc 
manufacturers ,,"nultl only give IIlllre allclltiun In n much 
neetled campaign of consumer education, nol an occasional. 
sporadic blast, followed 11)' the listlessness which has ovcr
long been prevailed , man)' Dr their current prohll'ms wflulll he 
solved, 

lure cuwlilinllS, In thi~ way han' "cen nealetl tlw ril',' 
l'all'rs uf Ihe O ricnt, the fruit caters Hf Afrka, the bl'c( l'at~' 4 :' 
of EUJ,:lalHl , till' Jlfl lalo eatl'rs oC Irel;uul, th l' kraul l'all'r ~ o i 
Central Europe , thc ~paghetti caters IIf Italy , till' Ii ~h ca ll' r:o. 
of Scandinavia amI the hluhhl'r caters IIf Ihl' :\rctic, :\11 
the~e people han' their favorile cli~hes thaI haw !Jl'fO UIl' 
ahnll~ t nati onal, ha\'ing enjuycd thcm frolll infaulY, 

It is with this thouf.:ht in mimUhat Th.! Natiunal "1 ;lcaruni 
Institute has proposed a conlinulIu !\ campaig-11 of Clhl\'aliun 
aimed al lIIakillJ.: the American public just a little II\lIre wn
scious of the true food v"lues of this EnerJ..'Y Trill, A 
sufficient IHll1Ibcr o f the l11ure aJ,:gressin: and witleawake 
nlanufaclUrcrs and allieds ha\'e recoj.. .. lized the Ill'ell IIf tht, 
bour and \'oluntec rl'tl their support to a drive to make ;..Iite
aroni Products eVCn more pUJlular in Lent hecau~e IIf their 
fitness in mcals that call fOl' the presencl' or ahsem'e of meats, 
The food is versatile, ,ii is ~'(f)lIllmil, .. 1 alltt hiJ,:hlr lIutritious
facts that should no tonger ,he withheld from the public, 

Intlicath·,' of lhe present attitudc. of SOUlC of the con, 
scientiou .. nl o:nufOlctu rc rs who recognize thc need uf mure 
Wucll!;onal w,1rk and less bickering ahuut standards amI 
prit.es. arc the I'tlh"'11',lIts made hy contributors when scmling 

~ In their checks to suppurt the Lentcn Camjiaign, Om,' 
oU!o.'rvcd: "\Val1t:~~ to shnw that we arc d esirous uf /,lo,Y;"!f
,ht·-!.10Ilh·. J:ladly endnsc our small cuntril.llllion to a fllle 
cause," Another sait!: "List us among tbe fcw ag-grcssi\'e 
ones w:'o arc doing all they ~" n tn put m 'er Ihe thinking that 
the Ame;ican people would lil' hea lthier, iliO n.' generally 
s.1tisllcd al..! perhaps cven more prnspernus, if they woultl • 
get the halll: of eating more Illacanlui products !Illlrc {re
qucntl)'," 

Comp.uctl wilh the uther countries tlf the \I'llI'M , Ihe 
Amrrican standard of li\'ing is the hiJ,:hesl, ht, it in h M1l1, 
clothing, housing. cvcry!la), necessities fir ill luxurit's. ~II
whert' else in the world i!' llKlt1 so Illenliful anti the varil'l), 
a\'aibble so great in all seasons IIf the )'C'a r, as it is in the 
United Slates, Nowhere 4Ire Ilrices so rt'asonahle, all IhillJ,:s 
c4J11sidercd, 

Nor is there a people ha lf so finick ), abuul what thc)' cal as 
is Ihe cosIlIopolit4ln populatiun that makes 1IJ1 this fine country 
IIi ours. A fn."t ma)' he pupular tntiay, almost a fad, nnly 
tu become commollplace in a ycar or twu, \Ve hare plenty flf 
muncy and wc crave change, 

It is dillen'lIt in llIany other cullntries where for age~ cum\i
tinns have cOlllllelled people to ~:i\'e preferences tn fmltl s 
11roducctl in plenty under prcvailinJ,: suil , moisturc ami templ'ra' 

Thl'se peol'tl' wilh thcir natiunal (uwl prefCn'lll'l'~ an' oft~' 11 
at a luss 10 1Il\ller~laUtI w"\' ,\merit-ans clo 11111 l'III1 ~l lIIll' t!lcir 
fa\'urite foods in the ~anie proporliun Ihat tln:y cal l!Il'lI1. 
Americans, fur inslallfe, will m'ver Il'arn til l'at spagl1elli as 
uftell as thl' itali;1Il l'On~ 1I111l'S it, nor in anythillg likl' thl' ~a l1le 
quantities, Tn thcm, ;"IAC/\I{{)~I is hut another fnllii. whit-h 
he may cal II r leave aillne as hb fancyel"l'tS. 

O n Ihc ulhl'r haulI AlI1eril'all~ wl'il'omc all CIl'l'asional dlangl' 
:Inti it i~ to this inclinaliun that al'pl'al s mu~t Ill' made hy 
thuse whn wuultl like the eon~ulllption of Ihl'ir l'artkub r 

pmt1ucls i lll.: rea~e ll, Hut dlallJ,:ing the fuml prcierel1"" " I 

nati () llali t i~' s is a hig task At bcst it is a sill\\' pm\" " ,1,,11 l' all 
he 1IIIIIl' olily thnlltgh eilucatiun alld sUI,:!;:estinu , 

In l'Osmu)lulilan ,\mcrica the Ilitlkul!r is ~ome\\'hal tic , 
c rcased IIv sul'ial \'tJtuliticl1Is, the ;I\'ailahililv ,d a varicl ;' IIf 
{nods. inil'rmarriaJ,:l' IIf naliunals awl in ·ulher l11eltin~ ' IHlt 
factors nut (uutlfl ill olhe r l'IIulltries. Thi s ClIl'CltJr:LJ,:l'S till' 
manufacturers uf ;..I:tcarnni l'rcHllIcl s In sponsur al, tivilie~ 
ainll'ti at eeluc;lIillg the usually rel'l~ J1ti\'e Amerit-;tII, fI.'l' llJ,:ni zil1g 
the fact Ihat Alllericans will cal \\Inre of IheH' prmlucls whcn 
the)' know more ahllut their caloric ami el'lItul1l1k valucs, ;\1141 
the case in whirh th ey lIIay lit' ~er\'l'd in l'1l4I1l'sS ta sly l'lIl11hilla · 
linns, 

That is the Ihillking that el1cuuraJ,:c~ The :\alinnal ;"1011''' ' 
rlllli Institute til carry 1111 it ~ light to H't tt\' thl' 11I;tl'!titlery 
anti the m'l'essan' mean s fur a rear-rount! \'UII S\l111l'r'l tlm'a ' 
tion campaign aimc41 at dotthliu"g at lea~ I, th~' pre~ t' nl pl'r 
l'apila l'IItlsll1l1ption of Ihi s tilil' , lOO7r, wllml (oot! It is 
fulh' IIr$:aui1.t't1 allt1 more Ihan willillg til work tllW Inl Ihat 
!;oai. !luI hl'sicll's organizatinn, money is l1l'l'til't1 III II .. the 
ri;.:ht kimluf jllh uf l' rl'at illg gn'all'r clln~ umer l'rden'lu.'l' i .. r 
eWIl SUdl a naturally J,:IMltl f4 MlI i as ;"Ial'arllni, SpaJ,:lll'lIi a1\l1 
EJ,:J: :o\I)OI\1e5, 

The \\,idl';)w;ckl' l1I:Ll'arlllli "nHmlll' tIIall\, ia\'1tIrer~ ;11111 a1lil,tl:o. 
directly rnnl'c nll'cl ill Ihi~ grain (HUll's J,:rl'at~' r I H 'l'111a ri l~' 
n ';lli ze Ihat wc arc lIuly kilMiuJ,: lIurselws in thinking thai 
SUtlleHlIe else; glling III .11t this m'l'e~sarr juh fur U~ , ;"Iak , 
iug ;"I al':lrtltli ,'nHluct s mure IMlpul.lr :t1nutlg :\l1Il'ricat1:o. il
solely ami purely an illtlt1stry joh, or al ka~ 1 the j .. " .. f till' 
:tJ,:J,:ressi\'e firtus ill Ih~' Ir;tt ll' , Th l' :"\a tlol1:11 ~l;Il' a fll tl i In 
~ titl1t e ~Iilncl ~ n ';ttl\, I .. hl'lp them do a gUild joh, Iml Ihll'~' 
who expcct III pru'fi l : n ll~ t HIII SI pruri,le Ihe I1I l'anS :11141 1\111 
be niJ,:J,::lrtlly ;Ihmll c1 l1i l1g Sll, 

The I.l'lltcli l'ampaig l1 is a lest. It shoulti "l' "til I Il l' III" 
J,:inuing flf :t l'41t11inwllts !llm'ati4l11al ;lIltlllnll1\1lti411Iall'alllll;li~11 
III solve II cryillJ,: ncellu( ;ttI II1th1..lry Ibal is slan'ill!.! inlill a 
tll'arth of n'gular ;11111 Ill'artier CIIII~U1Uers IIf Ihe w .. rld' s 1ll'Sl 
grain fuot \. Think this .. \'er, anti pletlge \'our~cI\'l's III 41 .. I 'HIIl" 

part in the promising I'ru1Uutiol1,' , 
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Stop Competing With Self 

The outstandinll net ion by the m3caroni-noodle manu
facturers at the midyear conference of the industry in Chi· 
cago la!.t month was the decision by the officials of the 
National Macaroni Manufacturers Association that the Of

ganization was to stop being its own competitor. 
The enlarged program of NMMA dedicated to the gen

eral improvement of the macaroni-noodle trade thus help
ing it keep step with the general proprcss of business In 

Americ3, seems to be soundly conceived. Naturally its 
primary ob1'ccti\'e is to make available to its members all 
possible in armntion and every possible service to enable 
them to operate more regularly. legally ;\nd profitably. 

Of course the ideal setup would he to have e\'ery worth 
while manufacturer belong to and sUPI,ort the Associa
tion's progrnm, thereby getting the ftl. I benefits o{ the 
full resources of the organization. But since it seems 
utterly impossible to get all to join any trade body irrespec
tive of its aims and, purposes, there seems to have an sen 
a need for drawing the line hetween member~ and non
members. 
. Up to the time of the mid),ear conference in Chicago this 
line seems more imaginary than real. Unless the Directors 
of the Association have reason to change their present 
attitude ns strongly expressed in resolutions approved hy 
Ihe conference, there is every I" " "I()() that the line of 
demarcation between supporter ~ree riders" will be 
anything but imaginary In the n ..... .;, 

The Association was brought to this way o( thinking 
II)' reports that many firms are withholding their Associa
han memberships, reasoning. "Wh)' should we pay Asso
ciation due:. when we get practically all your services, etc, 
without expense?" Then nnd there the Association offi
cials realized that the organization was its own greatest 
competitor-that its very liberality was "roving a danger
ous boomerang-that the time had come when lInll sul'
porters should be made to reali ze thflt the)' owe a duty to 
those 'who supply Illanned service and rellahle infomlation 

. ror their, use. , 
Inspired chiefly lJy a desire to hetter serve its own mem

hers rather than to be !lelfish in the matter, the Associa
tion now favors n brradunl witllllrawal of ser\'ices of all 
kinds to those who should but don't pay their share nf the 
cost of maintaining and operati.,g the association of their 
tr:.de.1 This new policy will he put into effect in a way 
that IlOMlembers will soon reahze that this depcmlahle 
source of data, service and information is to he no longer 
theirs ,{or ' the mere· asking or taking, 

Here are some 'of the ways in which the Association lJe
comes its own competitor : 

-It Iptnds the members' money in selting up trade prac., 

I" 

tice rules whose ohservance and en(orcement will be 
gener:.l1y beneficial. 

-It compiles all Jlossible information on proper anti im
proper labeling, and prosecutes violators. 

-It uses the ability of its executh'es in planning and 
promoting programs aimed at popularizing l\lacaroni 
Products thus hringing about their increased use in 
American menus, 

-It maintains a laboratory 011 considerable expense (or 
an:tlrzin~ raw materials and finished products, besides 
set\'lRg III an advisory capacity in technical maHers. 

-It created a unirorm cost and accounting system for 
macaroni-noodle Illants that has Ilecome a model for 
other industries and keeps on hand a goodly SUPI)ly 
uf s(ledal (orms that are a,·ailable to all users of the 
system-quite an investment. 

-It promotes public relations with millers and supply 
men, with Federal and State Bureaus. and with {Dod 
laws enforcing officials, 

~And many other smaller hut equally important ser\'ices 
:1t the cost of not one penny to those who choose to 
usc them without supporting the creator:; thereof. 

The current trend toward more ilnd more rnllio adver
tising hy macaroni-noodle manufacturers revcaled the truth 
tliat the Association was comretin~ with itself. The 
NMM A throu~h its 35 years 0 set\'ice to the macaroni 
trade hilS accumulated a wealth of facts and data that 
agencies relish, 'nlere are agencies that specialize in radio 
Imhlicity, They know little or nothing ahout macaroni 
products 011111 a£ter exhausting the meagre information in 
the files of IIIOst of their dients, they look elsewhere for 
it, Those servicing a nonmember are directed hy lhc lat
ter tn get it from the Association. but to he sure and not 
mention their name as they are not members and for that 
reason the ser\'ice ma), be denied, 

Under the imprcs!lIon that all f.n'orable puhlicity ~h'en 
Macaroni I'rlJ(luct~ will benefit the trade. directly Itr indi 
rectly, the associtliOll executi\'es ha\'e hereto(ore freely 
filled all such requ,:s\:), It thus defeated its own ohjt:ct l\'c 
hy becoming its 0'\ n competitor, 

The new policy will he condemned by some as unrair 
.11111 selfish. but 110 I,nnrnemher will dare make that accusa· 
tion, H the data COl,' piled, the information gathered and 
the ser\'ice set lip the Association is worthwhile, it !lhouhl 
be worthr o( support hy all who wish to make U!ie o( 
such sen'lce and data , The moral then is "Join nnd sup
port your .trade association," Only the most unscrupulous 
members of any trade want to he cla!isified as "free ridl'rs." 



MAeARONI PUBLICITY 
Place the Macaroni Family in the Spotlight 

,.,....~~~~~~",... ... ,~~~...,..~~~~,.. ... ~ ... ,...,~~ ................... I"O\ ................................................ .#.,...~.~ ..... , .. 

Industry t.o Sponsor Special Lenten Campaign 
With mallY m:lIlu(ncturcrs and allied!! pledging financial support The National Macaroni Institute was instrucll',1 

to proceed with its piall:J (or n cnOlpilign to Ilublicize Mac.uoni, Spaghetti and Egg Noodles as the idcnl Lenten Futul . 
A fund to finance the expense oC s\Jch n campaign is to be created through voluntary contributiolls which Direr

tor ~r. }. Donna of Th t' National MaclIroni Institute hus appenled (or amI which has progressed fnr enuugh to ontn 
the prchminnry steps to he taken by the agency that has heretofore so 5uccess(u1\y handled promotions of thill kinl!. 

With the expense .le the national publicity thus prodded for there will he no sales of promotional material ill 
connection with the pr'l l'0setl campaign. Each firm will he allowed to take the fullest. ad",mtage of the promotion~ 
according tn its own idt!as and its financial means. 

During February there will he releascd illustrated stories of our products and suggestell ways of JlreparinJf thelll 
into hcalthful, 'pleasm;;; and satisfying meals for any day in Lcnt, either with or without mcat ill accordance with thl' 
consumcrs' desires. 

H this prumotion is as successful as hiwe heen others of its kind, the manufacturers and allieds sponsoring thl' 
Lenten campaiGn will favor a year-round drive to make macaroni-noodle products morc popular in American honll':'. 
A permanent fund will be contributed {('or that purpose. 

Though the apllI!al for contributions to the Lenten Campaign fund was confined 10 most of thosc firms whn~c 
reprcsentati\'C~s h.we e,:pressetl interest eieher at the ChicaHo conference last month or in correspondence on the !uJ,
jed, The Natinnal Macaroni lnstitutt wilt wclcon\t contrlhutions from all who feel the campaign worthy of ~hl'ir 
suwort. There is still time to send in your check for an)' reasonahle sum. Make checks l)3yahle to The NatIOnal 
Macaroni Jnstitute, and mail them to Dra idwood, 11Iinoj~. 

Thi" i!i an activity that all Ilrogressi\'e manufacturers should willingly 5ullilort, h's a job that the Indust ry 
must do fur il5etr. No others can Lc depended Ul)On to do it for you. Act now, 

Retail Campaigns Help Move 

'Surplus' Foods 
National selliog c:mnpaigns conducted 

by organilcd groups of chain and inde· 
pendent food rdaikrs are a recent and 
generally succcssful innovation in food 
markelinJ:, repurts the Bureau of Agri
cultural Economics. 

About 25 such ..:ampaigns have been 
carried on during the past 3 years-to 
push s.'1lu of btti, lamb, grapefnlit, 
eggs, apilles, oran~ I :S, and other lann 
products during periods of temporary 
surpluses. . 

In a study of ~everal of these cam
paigns, the 1Iureau (ound that sales of 
food products can loe sharply stepped up 
by special merchandising efforts in Ihe 
retnil store. One of the important cle
ments in the success of such campaigns 
in moving food products into cOllsump
tion has been the narrowing of market· 
ing spreads which has accompanied them. 
Proper timing of the camp:ul,YfIS and ef
fective merchandising methods in the 
retnil store also were cited as important 
ractors. 

In the carly months of 1937, ch:tin ahd 
independent food retailers joined in or· 
ganized promotion of grapefruit !ales to 
assist producers dispose of a record 
crop. Sales of sevcral retail g1'6UpS 
which featured Grapefruit ;l.t this time 
more than doubled the wlume reported 
for thc same period a year earlier-a 
much greater incrr;!".: than was exptcted 
.from the ge .... :;:(.;l ;" .,::lIy situation. 

Consulllen w~lcome IUII'BestioM for 
morc ecunomical purchaseR amI for elif· 
'trent wa)'. of .en·inK ' oolb tu wllet 
jaded apPttilu, ",·llelher Ihey he frwi
Clled on Ihe use of ,.urp!us 1001 s or 
fe!(ular .Iocks. 

'rile Macaron l·Noodle Manufacturers 
""ill alway. have IU'lllu5 slocks as IanII' 
u they tr)' to pfotluce heyond their 
ahilit)· to lIell Ilrofitahly and beyond the 
rutlinell of consumerl to accept their 
protluCII. 

I'rice of macarolli
l 

Illaghetti anti e~K 
nooilln is no Krut actor insofar as Ihe 
conlumn is concerned. A cent or two 
a l,ound more or leu will neither en
courage nor discourage a r,urchase. It'. 
the tlnire for this lalily w lut food t hat 
finally decidn the queslion. 

Create II. "realer dnire among con
lumen for fluallty Macaroni Protiuctl 
and )'ou will inc ruse ules. Without 
t11i!i consumer cluire, anr food will get 
hut nominal anti occ:.aslOnal consumer 
aceel,lance. THE EDITOR. 

A similar campaign to step up beef 
5.'1les in the summer of 1936 brought 
"productive results." A drive to pro
mote ~~g sales in the fall of 1937 was 
rela! h ely less productive however, inas
mOld. as it was conducted during a pc. 
riod when eggs were seasonally high in 
price, and "the low-price appeal made to 
consumers in the heef and grapefruit 
campaigns was Incking." 

Most r.f the grocery chains and many 
independent gr~ers and whulesalers 

hnve tOiken p..ut in the more important 
drives. 

Tlj(~ 11ureau poinled out that "the 
gains to he made for agriculture a~ a 
whole merely hy diverting COnSllll1l.'r 
purchases from one food product tn an· 
other arc questionahle. Hut there cnll 
be little doubt of the value of any Ilro
grnm which helps to relieve groups of 
producers who are in especially unfa\·ur· 
ahle circumstance, especiall)' i£ the pro· 
f:f3m results in a narrowing of marl.a'l· 
109 spreads." 

Too-frequent repetition of proouc\·r. 
consumer campaigns were advisf.'Il 
aJfol.inst, hecause of the possibility of lu~ · 
ing novelty nnd appeal to consumers. 

Ladies' Home Journal aMOURce,' 

• Parade of Progress' Promotion 

A program in which $50,000 worth Ilf 
newsp:lper ano magazine advertisillg: 
sp.'1ce will be Illed in supporting the "P.,· 
rade of PrQ.lreSl of Nationally Known 
Grocery Product!," which is sponson'41 
by the A:lsociatcd Gr~ery Manufactur
ers of America, is being sponsored by 
the Loditl /fOllle JounuU, 

The "Parade of Progress" will proh· 
ably be one of the biGgest promotions in 
the history of grocery manufacturi~~ . 
Through advertising, point-of-sale dl~ ' 
plays, newspaptr articles, lipeeches, COli' 
tests and other media, the grocery in· 
dustry plans to symbolile for the Ameri· 
can people the advance of larKe-scale 
groc:ely manufacturing from 1900 to 
1939

t 
and tlu~ superiority of nationally-

.' 
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I.:lIown brands. Thc r,romotiflll is fur 
roucentration (rom Fe Iruary 1 In ~Iay 
I, wilh point-of-~'1le demonstratiuns tn 
hcgin April 6. Till' LO{/irs' Homr Jour
nal program is designcd tu helll in sellin!,:' 
the American I,ublic on the "Paralic of 
l'rogress" hy « rcmatilin~ for consumers 
and c..'ealerli the recent I,rogrcss of the 
industry. 

In order to coincide with the dimax 

of tht: "Parade of l'rllgress"-Ihc week 
beginning J\pril 6-the JllllfIWl',f allver
lising win he releasell the fir st week in 
April. 

This advcrtising will rcach a lulal cir
culation uf over lO,OOO,CXXl. 1I cunsists 
of: I. A 2-page atlvertisemenl in the 
JOllrllol itsclf directed tn ils "lUre Ihan 
,1,000,000 purdtascrs; 2. J\ 2·\),'1).:c, 2-
cnlor spread in TI,,' Sf"""/"), I:'t"'lIi"!I 

PUS!, wilh a mes~age tlircdcll til hnth 
the l'IInsmncr autl the tr;\lle; ,1. FilII page 
atl\'erti~l.'llIl.'nl ill I ~ lIe\\' spapcr:, in 1,\ 
lar..:c food-huying l't:ntl'r~ llire\·tl't l til thc 
gcneral puhlic. 

Till' 1.lll/io' 11"1110' J ourllill i ~ al:,u 
sUI1l'orting Ihe dri\'C Ihrnugh lieltl wurk 
in the tratle alul through special hul
Idins to the illutl induslr.\' and del,,,rt
ment stores. 

Betty Crocker Lauds Spaghetti 
The maca roni-noodle indust ry has 

been invited to make the most of the 
nationwide broadcast br, "Ihe greatest 
home economist on t Ie air," lIelty 
Crocker, radio spokesman for Washburn 
Crosbr Company alltl Gencral Mills, Jnc. 
un }'c!Jnlary 24. She will feature 
"Sp.'1ghelti Italian Stylc" in her hroad
cast o\'er 57 radio stations from coast 
to coast, as part of her reg"\ar Friday 
Cookjn~ School. 

Grover C. Minlcr, manager of the 
DUnllI! Department of the sl'onsorin~ 
firm ad(lrcss~d the mid~'e:lr 'n,lecting or 
the macamm mal.:ers III CiucaJ.:'o last 
month, urging aU to tal.:c every reason
able all\'antaJ.:'e of the bromlcasl offercd 
as a \'uluntary (,ontributiun to thc indus
try's lliltional movemcnt 10 make maca
roni products enn lIIore popular as 
l.enten :1.1111 year-round FlltKls. 

"Paste this date in your hat," a,h'isetl 
Mr, Minter in his short talk, " because 
the greatest hume econOlllist 011 the air, 
when she atltlrcsscs her r;ulio audiencc 
of 6000,000 listeners ohtains a rcrul), 
ilnd ;\uick response to her suggestions. 
Her ohjcctive will be tn whct Ihe a\!pe· 
tites of this large army of housewlyes 
for a. line dinncr, 'Spaghetti Italmn 
Style.' 

"Indirectly shc will rder ttl Sl'aghelli 
ami EJ.:'g Nootlles, the olher two mem
hers uf 'Th" E'lt'rfl\' Trio' in her talk 
lin Fehruary 2-1. 'It will ctl\'e, a t~ip 
liver thc world-famous Amalfi Dm'e 

in Snuthern Italy til the olt! luwn of 
Amalli whcre is located Ihe tlld iun, fur
lIIerl), a monastery of the Cappuciu 
:-'Iunks, who in\'enled Iht, '£alllolls tlish 
called SPAGIIUTTI IJEI C ... 1l1jlUC· 
CINI. 

"lIclly Crn\'kcr will tcll her auclienee 
how it is lIIatlc, then she carrics thelll 
with her lip to RUllle anti tn Alfredo's 
restaurant wherc she asks Alfredu him
self how hc makes hi s famous nUllClIl' ~" 
Then on III IInlngna wlwre lIe'.I), 
Crockcr fintls flut hllw nati\'es of this 
famous . ~,Id uni\'crsit), ('ity prepare 
).tacarnlll. 

The sl'0nsurs IIf thb natiullwitie radifl 
featurc im'itc alllllacaroni-nuUlllc 111 ;1111,1 -

facturcrs to "Set your IIIcrchillltlisi ng 
pro!;ram in tunc with this bmadcast. In· 
vite ),our jul,hers and sal.' ~ .ell 10 juin 
in your promotillnal cIT, . til stimulale 
sales of SPAGHETTI. ~IACARON I. 
EGG NOODLES, SEA S IIELLS. 
ELBOWS, (:Ic., ticd in with IIcU)' 
Crockcr's I,rllatlcasl." 

Al'Ctmling to ~Ir. "Iinter his linn has 
sent hroathiitles hlowing lip the pm
gram anti samples Ilf sture posters por
traying rl t1dil'illus plaleful I)f Belir 
Crocker's Fallllltls 'spaghetti Ttalian 
Slylc, with the timel), sUJ.U:cst ion, "St'n'c 
It Tonight," ttl all the worthwhile manu
facturcrs in the mal'nl'Oni industry, "SI.'I 
YOllr st;wc IIOW fur a real Spaghetti Salc 
un Fcbru;: ry 2~," saitl " Ir. "tintcr. "This 
mcans til acti\'e cnthusiastic partici",,-

Some Lincoln Business Principles 

It wns not hecause of n few oft tnlt! 
incidents in his youlh that Abraham 
Lincoln was called "I-tnnesl Abc." It 
was hecause honesly alltl truth were of 
the very flhre oC his hcinJ.:. lie decla.n_~1 
and his life exemplified the dcclaratlOlI, 
that: 

"Truth is )'our truc~t friclltt." 

"You mllst remembcr some things le
gally right are morally wrong." 

Lincoln's relations with others werc 
O!l his part marked b)' rCJ.:'arti f?~ their 
fights: on their I,art hy rl'Cogmtlon of 
his sincerity, whethcr or not they were 
in. agreement with him: 

"Suspicion IIr jealollsy nc\'cr di ll help 
any man in an)' situation." 

"I am sin\\' tn li sten til crimination 
muong rrien~l s 011111. I ~~c\'er l'Xpll~C their 
tlUarn'1 UII ctlhcr !iule. 

l.illl'Oln was nc\'er IIlIe til wt'al.:t'u in 
an)' l'ause or cndeavor, nllce hi~ mimi 
was mac Ie IIJI. lIe knew that ttl fail to 
kecl' one rcstllution lIIeant to fnil the 
more easil), another tilllc: 

"1£ YOIl falter anc! ~i\'e up, )'011 will 
Inse the powcr IIf kel'plllg an)' resulution 
allli will rcgret it all )'ollr life." 

It was his suhlimc faith in 11ll' right 
as he So"\\' it, allli hi s cunlitlcnce in his 
judgment. that carricd him ahead de-

tiun Ilf c\'cry member of c\'crr firm's 
IIIcrchantlisi n~ urgani1:aliulI, PLUS thc 
extra stilliulated efforts of y"ur wholc
sale I;rocers alltl jobbcr salesmen, hc· 
causc we illVite all manufacturers alltl 
distrihuto.·s _f mamroni-sp:lJ.:helli and 
egl: uflwllcs to usc licit)· Crm'kcr's 
broadcast as the means Ilf hrillgiug 
.. IKlllt incrcased sales IIf Qual;1V ~i1l'a
fflni Products, not only 1111 Fl'Ilfllarr 1·1, 
hili throughout the Lentell Season ,,::11 
in el'er)' Sl'ason of the year." 

Mr, Minter spoke in a ,"cry l'IIlIIpli 
IIIclltar), wa), 011 Ih': I'uhlirity wurk hc
in~ tlllnc by Thc Nalional ~Ial'arnlli In
stitute ill its unselli~h efforl:' tn eduralc 
Amcrican \'ollstuncr~ allli to IIhlain in 
creased rC~l'crt fur this Tl'!ltII\'lIcll whcal 
fno..1. Hc sa id that thc \'er)' hl'lilful 
prnlll tl tion was heing clone bl' Ihe In:,ti
lUte "1lI1 (J S/lfh' .ftrim/." li e stressed 
Ihe lIl'ell of cOlltinlled CnnSllllll'r I-:tlll\'a 
lion ami 'J r~ctl all manufacturers III get 
solitlly hehinl! the line work heing done 
by the Inst itute at stich ~lII i \I eX\lclI~e . 

Reprcsenlati\'cs of lither allicd linns 
spokc \'cry highly of t hc work of The 
National :-'Iill'anllli Institule alltl plcdJ.:cll 
their support In the elillcalioll program 
as alUl(JIIIIl'Ctl at the midyear IIIt'elilig 
uf thc Industry. 

The lirsl hroadside will he Ihe I.clltcn 
Campaigll e1scwhcrc c1i s ~'II :,s ell in Ihi s 
isslle alltl whirh is nil\\' as:, \lrt'II IIf ,h~' 
slll'IKJrt of tht' pnhlirity-mintll,tl OPC I 

ators. 

spite thl' ;1I1\'er~\' IIpinillll:' IIi hi :- nili~' ~ : 
"I.el liS ha\'e i:lith Ihal right Ulali"l' ~ 

miJ.:ht j alltl in that failh, lei II:' II' III~' 
cne! tI:Lr~, 10 tlo our dut), a:' wc Ulllkr· 
slandlt. 

Nutc what he had til ~a\' til all iUl 
provitlcnt relativc, a mall \d\l'.~l· ~ h;{I ' 
le .. snes:, was prlln'rbial iu Iht' {al11i l.\· : 

"You arc tieslitlllc Ioc(:tU s\' \ '1'11 haw 
ielled awa\, all \'tl\lr limc. \'c ')(I1" ,hllu
sa nti Jlrct~ lI ~ illn ;' illl' nllt getting lin arc 
all nllnsensc: Ih~'\' Ill't·d\'C,~ nuhllll)' lUll 
yourself. To ~II t;1 wllrk i:, thl' 11111)' ~'urc 
fur your l'a~e." 
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Report of Director of Research Read at 

Chicago Conven tion January 23 
Allodation'. New Policy 

Relarch Director Jacobs' cOII\'mtion report 
was replete with proven facti, invaluable .ug
lution. and infonnative lahl", deleted hom 
th1. printed rejlOrt in keeping with the drci
.Ion of Ihe National Association to reJtrict 
hereafter, much of the factual information 
resulting from this research work for the 
perlOnal u.e of the Members o( the Associa
tion. 

Thi. I3me polky is being Jllaced into eIT«t 
with reference to servkes of all the executivu 
of lite organiz;alioll.-TilE EIlITOI, 

At our last convcntion in June I pre
senled 10 you the work which your lab
oratory had done on law enforcement 
and research on egg solids in egg maca
roni products and on standards for 
macaroni products. 

This work has bcen co"finued during 
the second half of 1938 except that no 
research has been done on the egg lolids 
in ma.c:uoni prOducts but more attention 
has been given to the research on slan
dards. 

The following table shows a conpari
son bdw«n the number of samples ex
amined the first half and thosf' examined 
the &econd half of the year. There is 
also a comparison between the relative 
composition nf samples analyzed for the 
same periods. 

It will be noted that of the samples 
of egg macaroni products analyzed the 
first "aH of the year only 18,6% com
plied with Ihe standards and that there 
was none that .:onl;aim:d 7% or more of 
eRg solids, Contrasted with this, 32.5% 
of the samplcs cxamined in the ~econd 
h.tlC of the yc.:M complied with the sl'lnd
ards and a hmall percentage of the~e 
conl:!.ined (\.msiderably more el.~ solids 
than are required under the Federal 
Standards, 

It will also be noted that 44.4~ of 
the saml,les oi macaroni products ex
amined contained 1 % of ash or more 
during the first haH of the year while 
all those ex.'lmined in the second haH 
only 25.9% contained 1 % or more of 
ash. This table also shows that 21.4% 
of the samples cxamined in the first half 
of the year were artificially colored 
while only 4,6% of the total number ex
amined in the second h<tlf of the year 
were 50 colored, 

It must be remembered that samples 
reeeh'ed at the l<tboratory are those sent 
hy manufacturers because they arc sus
IlCcted o(beillg in violation of the law 
In one way or another, and thereCore 
these analyses do not renect the general 
condition of the Tndustry Lut they do 
show :1 great impro\'ement in the egg 
conlent of rgg noodles, the grade of 
farinaceous ingredients used and con
siderable reduction in the use of arti
ficial color in macaroni 'products. 

Our work on standards for macaroni 

By Benjamin R. Jal.'Obs 

products has been carried on largely 
with &emolinas, granulars and nours. We 
have encountered some difficulty in get
ing the manufacturers to cooperate with 
us in sending us !lamples of macaroni 
products and the corresponding farina
ceous in;::redients particularly those 
products made, from inferior grades of 
nour. The only way in which our work 
('.an continue is to get a larger degree of 
cooperation so we can accumulate data 
which we can use for the establishment 
of standards. 

We have examined a large number of 
samples of these farinaceous ingredients 
;md only a relatively small number of 
mararoni products, However our re
sults indicnte that there is a ,"cry def
inite color relation betW«1I the macroni 
products and lhe grnde of farinaceous 
Ingredients used in their manufacture. 
This is particularly true of the absolute 
amount of yellow found in macaroni 
products made from various classes of 
wheat as well as the incl"o:asing amount 
of red and black col(>( found as the 
grade of the farinacC'Jus ingredient de
creasel:l . 

It is not possible 10 bunlen the Joua
NAL at this time" ith :my la~e number 
of the results o'Jtained. Tills will be 
submitted for p'Jblicatioli periodically as 
sp.lce pennits, However a summary of 
the data C'!.ttained ~11 semolinas and 
granularJ is sublllittcJ l'lowing the rela
tiv" color of these J>ro.~~cts, 

Nineteen 5.lmplc:s of semolina were 
tx.lmined as reteived. The average of 
these is shown in Table II. 

These semolinlt ',,'ere: sifted through 
a series of sie\'e~ and the portions pass
ing through a 30 and remaining on a 40 
mesh lieve were examined as were also 
the portion!; passing through a 40 and 
n1llainin~ on a 60 mesh sieve. These: 
two portions represented approximately 
90% of the total. It wilt be noted that 
the portions remp.iraing on a 40 mesh 
sie\'c showed a higher percentage of )'el
low, red and black than did the ~rtlons 
,)3ssing throuJlh the 40 and remaming on 
the: 60 mesh Sieve. It will al50 be noted 
that the ,)crcer.tage of red and black is 
about equnl for alt the three sets of 
scmolinas, On the other hand when we 
consider the "Granulars" the amount of 
red is considerably ~igher than the 
nmount of black. This ,",ould appear to 
indit.:lte that inferior grades of durum 
wheats nre used for milling granulars, 

In the next issue of the JOURNAL T 
will present as much of our availaJi1! 
data as space witt permit showing more 
in detail the compos,ition and color 

analyses of a larger numLer of farina. 
ceous in~reltients and available tiM" 0 11 

macaront products. This will be n:· 
stricted in accordance with 'Ie associa· 
tion's new policy of rtservi! , the mOle 
factual infonnation for the special me 
of its members. 

Table No.1 

Number of Sample. Examined 

Jan. 15 10 June JunelS,19~ 
IS 1938 to Jan, IS, 1939 

l1J ERg Noodles for Law Enforcement Z.1J 
J1 MOLcaronl Products Law Enforcement 6J 
o Olher l'rOOucls Law En(orcem~1 19 

190 Ituearcll (In Mataroni Standard. W, 
54 Resarch ,011 Egg Solidi 0 

.>1 -16, 

TaMe showin" conlparalh'e composition of 
macaroni products eumined (or law ~forcr· 
mml (or ptriods JaJllIar)' 15 to June 15, 19.38. 
and June 16. 19J8 10 January IS, 19J9, 

Jan, IS to June June IS. 19.18 to 
15,19 

Egg Solid. 
Jan. IS, 1939 

No, % % No. 'k 
S " Q,()'1.0 0 0.0 
S ~. t().tO 3 IJ 

16 'J 2.(\'J.O , ' , 
JJ 19.1 J ,0-4.0 " 6.1 
53 30.6 4,(),S,0 til 29.6 
29 1M S,().SS 61 " .. 
16 9J 5.5·6.0 " '" i6 .J 6.().1,0 " 11 ,6 
0 0 1,0-8.0 , .. 
0 0 R.0-9.0 .1 L1 
0 0 9.0 and o\'cr , 0 .. 

17J 100,0 TOTAL 2JJ 100.0 

Aill 
No, ~ ?It Xo, 'i. 

1 J.J 0.3.0.5 2 0.7 
10 4.1 0,5·0,6 .. 2.11 
Iii 1,6 Q.6.o.1 -41 lolA 
Z2 10.5 0,7·0.8 58 20.3 
31 11,6 0,8.0,9 66 ZJU 
25 11.9 0.9-1.0 J7 IZ.9 
93 ....... ) ,Oamlo\'c:r 14 Z.;'I 
210 .amplu 286 s-aml,lr. 

45 or 21"'~artilirially 1J or 4,6% IIrlilici311~' 
colored coluted 

Table No.2 

AveragCl of SemoUnBi and Grunulan 
and Sifted PortioRl of Same 

No, of Ash Yellow Red Dlack Whilt" 
Sample. ~ ~ % % 0;; 

Srmolba 
as r~dved 19 0.62.1 
JO.ItIMuh 1J 
';.&.60Muht 1J 
Granulart 
III received 12 0,651 
JO.4O MClh 12 
4().6()Melh 12 

41,6 
49,6 
.... 5 

415 
.... 3 
40.4 

4.7 
SR 
3.7 

6.1 
7.' 
SJ 

4,0 4,! 7 
$,'1 ~. i 
J.1 .JIo: .1 

2,5 4!}." 
4.4 39." 
3,1 SU 

The deepest part of the: ocean )'I't dis· 
covered is off the island or Mmdanao 
in the Philippine groul)-35.400 feel. 
There is a dtfference of 7-1,541 feet or 
nearly 12 miles between the deepest p<trt 
of the ocean and the highe.t point of 
land. 

MACARONI JOURNAL 

AGAIN! 
Be.tt,. e~, AND HER 
FAMOUS STAFF, GO TO 
BAT FO~ YOU ON • • 

FEBRUARY 24th.! 

'f . . ' ~ "' .. % ~ . 'b 
~ Y Agoin- on Fchrnury 

24ih. Deny Crocker. world· 

rOIllOllS cooking olllhoriLy willlell 

her raelio Quclience of morc than 6,000,000 

women how good. spaghetti CUll he ! 

This timet Betty Crocker fcutU1C!i 

SPAGHETTI ITALIAN STYLE olUl 

urges her listcners 

to bake it SOQlI. 

Dou't miss lhit; hroudcnst . .. coust to 

const on 57 Hmlio Stations .. • Fcl.rllury 

2/~th. COIlSUIt your Iocul slnlion fur CUf

reet lime uf hroudcust, or refer to the 

hrooll s illc recently ;"sucd hy GI~lIcrnl 

Mills uJillolIlI ,:ing the hroadenst. 

GOLD MEDAL SEMOLINA 

WASHBURN CROSBY COMPANY 
IT""OC H"",Cj 

CENTRAL DIVISION OF GENEItAL MILLS. INC. 
CIIICAGO. ILLINOIS 
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100% A-I Durum Semolina Coil 
Ribbons (?) 

February 15, 19.19 ir~~:E::::;;::;;~;~;;::~::~~:;;~:;:~ri~;~;I:r~;r~;;;;;i· 
Short We1a:ht and Painted 

"Notices of Judgment" t1~ltlcr the 
Food and Drugs Act, given pursuant to 
Section 4 of the Food and Drugs Act 
and announced by the Food and Drug 
Administration, United Slates Depart
ment of Agriculture. are thereafter pub
lic: property. Such judgments, when re
printed or commented upon, serve the 
prime purpose of publicizing the admin
Istration's policy and clarifying the rules 
on which the actions arc based. 

Tn the December 1938 issue of such 
"Notices of Judgment" references arc 
made to the usc of tenns that arc de
scriptive ~.nd which must be borne out 
by the ~onlcnts when used on the lahel. 

Whr.:n a product is Jabc)cd-"Spaghcui 
••• 100% Semolina," it must contain 
no olher ingredient than Semolina. The 
terms "Superior," "Finest," "Pure Egg 
Noodles" arc likewise re!>tricted to their 
specific Illeaning. 

Two cases, Jtdglllcnt No. 28775 and 
Judgment No. 289.14 makes the attitude 
o( the Federal officials very dear. They 
arc reproduced here solely as a matter 
o( advice to the trade: 

100% Semolina (1) 

2871$. Adulteralion and misbr.lndinK of 1112' 
Rhetti. U. S. v. Favro ~facaroni 
Manufacluring Co. Plea of Rllill)·. 
Finel. $11 IlrItI cosU. W. & D. No. 
JOI" Sample No. 36616-C.) 

Thi~ lirutluct was m:ule from flollr .md 
M" mulina and was artHiciall)' colored so 3! 
10 flmulale the appearal\Ce of .lIaRllet1i made 
whnlly frunl lemoli/1,;l. 

On Marcil 4, 19J8, the Uniled Stales allor· 
lie)' for Ihe Weslern Dislricl of WashinRlon, 
nClill): U)lOIl a reporl Ly the Secretor)' uf 
AJ.:rirlliture, filed m the dislrict court an in· 
furmation against 1~:l.\'ro Macaroni Mllnufac· 
tllril1~ CII., a corllOralioll, Statile, \\lalh" 
allr):m~ · lIlal till or ahllul JUlie 8,' 19J7, the 
IIcfrlll lant h:1I1 5hilll)(11 h om the Slate of 
Wa1l1lil1):toll inlll Ihe Slate nf Ore):oll, a 
IllIantit)· of ~paghctt i which Wa! adulterated 
ami I1I1~Lr;mdell in \'iolalioll of Ihe Food and 
Dru):s Act. The article was l;r,lIeled in pari : 
(Cue) "SI'aRhe'lIi • , , 100% Semolina' .. , 
Favro ~bcillfoni Mfg. Co., Snule I'orll;mll." 

It was allegell 10 be allulteraled in that a 
5uh~tallCe, namel)" sI'aglielli made from 110ur 
alltl IClUulina, h:ul })(en luL,titultil wholly for 
~ t "1): he lli malle wlloll)' from lemolina, which 
il IlIul'IOrted 10 lie: anti in that it had bem 
('{dared wilh tartrazine aud orange I, in a 
lUalilier whcreLy its inferillrity to spaRhelii 
IIHuic wholl), from .emolina .... "11.1 conccaled. 

It wa s 311tgl'll III he misLr31111rd in Ihal the 
~ tal elllc nt "It'l()% Srrnnlina," borne on Ihe 
case, w:u (1Il ie and misleadin" and wa, applied 
Iheri.'lll ~o aJ III Ilecdve alill mislead Ihe 
Ilurchasrt in Ili31 Ihe s3ill 51alement repre· 
'('tltell thaT Ille >lrliclc had heen made wholl), 
from ser.lolina: wllCrC3J it hall I)(ell made 
from nll l1r allil Ifmolina (lIlil lI"al artificially 
colored 50 a5 10 simulale Ihe color CJ( 6pa· 
Rhetti made wholll' from semolina, 

On M3rch 28, 9.38, a pin of Ruilly Wilt 
tntcrell 01\ lIehalf o( the ddendallt anti Ihe 
collrt imllOled a fine of $11 and cosls. 

M. L. WII~c;o !<f, 
At/illn Surrlory of Aorirllliurt'. 

In(erior Ingredients U.ed 

289J·t Adultrralion amlmisIJrandinlt IIf maca' 
roni rroducts. U. S. \', ry.) Casel of 
S(l:Jhelli (amI 7 . imilar stilure at-
liom). Default d«rees of condemna· 

lton and destruction. (F. &: D. Nos. 
41862 to 41865, Ind.t • 419Z-1, 419Z5, 
42027, 4202:8. Sample NOS. l4t:05J·D to 
14867·0, ind., 14869·0, 14876-0.) 

Cerlain lots of Ihese prOi.luch were labeletl 
10 Indicale IIial Ihe)' were made mtirely of 
• emolina, .... ,liereal they consisled in part of 
flollr. A porliCAI of the ",me 1011 and the 
remaining loll contained artifici31 color. In 
addillon, one lot wat deficient in egg lolidl. 

On ~:areh 10, II anti 2J, 19l!1, the United 
Slatu attnrney for the District of Idaho, ael. 
inJ!: upon rC'porU hy Ihe Secrel3ry of Agri· 
culture, filell in Ihe dimict court eip;ht lillels 
pra)'iu" sebure and eondemnalion of 273 ca~1 
Ilnd IJ hoxes of macarollillroducts al Wallace, 
Idaho, alleI;inK 1!lal the arlicles h:ad lIecn 
. hipped In i.tlenlate commerce on \"OIrioul 
dales bet .... ·eeu July 6, 19.36, anti Januar)' 25, 
19.18, from S.~ :o.tlle, Wash., by Favro Maca· 
rooi ManulaclUdn!! Co., and cl!arl'ing adul· 
teralion and lIIisbra,lJhlfl. in \'iolallon of the 
FOOtI and DruKs Act. The articles ..... cre 
labeled in I~rl, \'ariousl), : "Handy Pack Sure
rior Quality'" "'~avro Finest Qualil), .. , • 
Fanll Macar:ltli Mfg. Co .. Seallle"; "Cng
nano Style' •• Mft\. hy Favro Macaroni 
Co .. Sealtle, J'orUand, 

Certain lot. of the .r,icles were aUcged 
10 be :adulterated in Ihal flour had ~m sut.. 
. Iilutrd in whole or in p;lrl for H'molina, 
..... hlch the arlicles purporled 10 Le. A portion 
of Ihe ",me lOl l and Ihe relnaininK 1015 ..... ere 
:.lIegtt! 10 be adulterated in Ihal Ihey ..... ere 
colorcd in a manner ..... hereby inferionly ..... as 
cOllCraiel1. One 101 ..... as al1egetl to be atlul-
leraltt! further in thai all Ilrlificially clIl'lrell 
arlicle deficient in eKK' had heen suh§li t' llell 
in ..... hole or in Il3rl for CKK noodle~. \>- hich 
Ihe arlicle 1mrllOried In be. 

~fhlJralldlllg ..... as al!egell in thai Ihe follow
inK stalrmenl. alillearing on Ihe labels of 1111: 
\·3riOIl. lot. were (abe 3nd misleadinK ami 
len!led 10 decei\'e lUlll mislc3tl Ihe r,urchaser: 
The . tatement "Pure ElfK Nood el" .... hen 
"'IlliCit to an article lhal was arlificially · 
co ored and Will delicirnl in egg solilb; Ihe 
~Ialtmeul "EIlR Noodles" when applied to an 
article Ihat wal artifitially colored; Ihe slale· 
ment s "Superior ~nalilY Hard Wheal Flollr 
Elbow S112KhC'lIi or othcr mal"aroni Ilrod· 
IIcll," whm al'Jlliel to arlicles containinK arli· 
ficial coal·lar eo!or; Ihe , talemenls, "'00% 
A·I Dntllm Semolina Coil Ribbon, lor olher 
macaroni product)," when applied to articles 
Ihal ""'ere mixtures of lemolill3 and Rour: the 
Slalcmrnls. "HX)I'~ A·I Semolina Coil Ver· 
micelli lor other macaroni product)," 31111 
"llaearoni Nalural Color 100% A·I Semolin3 
• , , 10tY'" A·I Semolilla Perciatelli 10' 
"Muzani")," ..... hen al'lllieti to arlicles tlat 
conlained .nlificial coklr and were mixlurel 
III lemulill3 aJld flour. 

On April 4 and May 2l, 19.18, no claimant 
hning aplluretl, judgmenls of condenmalion 
were enlered and Ihe producls were ordered 
deJlro)'ed. 

~1. L. WIUO!<f, 
Actillg Surrlar~ 0/ AurirI41Iurt'. 

Mixed and Cotored to Hide Inreriority 

In two cases reported in the Januar\, 
1939 "Noticcs o( Judgment," the gov~ 
enlll1cnt's stand against 'artificial color
ing and adulteratiuns of egg noodlcs and 
short weighls is emphasized. The 
temt "Pasla Oi Sellloia Superiorc Qual· 
ita" must never be used to imply to the 
putchaser that the product is made of 
(IUality semolina when such is not a true 
(acl. These judgmenls, No. 29,356 and 
29;272, should be a general warning 10 
the trade that the consumer will be I'ro· 
leeted. 

29JS6. Adulteration anti misbranding of mara. 
ronl rrocluctl .• u. S, \', ~7~ CaJe ~, 1'1 
al .. a Mac:arolll (and I Similar seiture 
aclion) . Default decree of mndem.,a. 
lion. l'tOOnct deli\'ered 10 ..... elfare ('r. 
R2niulions. (I:. &: 0, Nos. 4!111!, 
4294J, 5anlple Nos. 1356I .D, IJSlI!.1I 
UlUJ.O, ZU\l.I.I), Z90J7.D, 2'~J.~.IJ: 
290J9.D, mlZ·D, MU·D, ~.". ) 

These productl ..... cre nlade 01 wheat 11"lIr 
but ..... ert atlifidal1y reloted 10 ,inlll13lc the 
appearance of semolina produces. I'lIrli' ,no 
..... ere also . hort .... ·ciRIiI . 

On June 20, 19.18, the Unitell Slatu atl nr' 
ney for Ihe Norlhem Diltrict of Georllia, :11'1. 
inff upon a report by Ihe Secrcllll)' 01 ,\ .. ri. 
culture, filed u; Ihe llislrict conrt t ..... o 1iI'{'ls 
prayin" lebure a ,tI cOllilemnation of 176 ca_c l 
of macaroni 11rm:.lcts al Atlanla, Ga.; alll'l:' 
inK that the nrtklci h:lIl IleclI ~hipp('t1 in inter. 
Itale commerce on or abolll April 7, Il, an,J 
ZZ and May 16, IIJJR, ffllm Tamp3, Fla .. h)' 
Ferlila ~Iacaronl Co" Inc.; 3ml chargiu)I a'\nl. 
teralion ami mhLramling in \'iulation of Ihe 
Food and IJrllHI Act. The 3rticln wt'n~ 
lallelell in p;l.rt : ''TamIJa·Mai!\ llrand ~Ian. 
rani lor "S(QRhclli" or "l'asla Oi Semnla"] 
• , • Perlila Macaroni Co., Inc., Talllpa, 
Florld:a." 

The)' ..... ere allclI:t:{1 10 Le Iltlulterattll io Ihal 
Ihey hall becn mixed anti colored in a mannrr 
..... liercL)· infcriorit)· W:al conn<lled .. 

MislJrandinR ..... as al1egrti .... ·illl reJjl<'Cl 10 
certain loIs in IIlal the slatemrnt "6 On. Nel 
\Yhen "ackell," appearinl{ on Ihe lal)(l~ ..... a l 
false alltl mil lradin" ami Icmled to "1'('\'i\'1: 
anll mislead Ihe flurchaser when :lppliell til all 
:lrticle Ihal was Ihort weight/· anti in thaI 
the)' ~'ere food in TlackaRe IIrnl :Inll Ihr 
Iluanlily 01 the contents was nol plainly ami 
COlllllicuOIISlr markell on Ihe lIullitle IIf tile 
p;!.clcaRe lince the qUanlity slaled wa5 IlOt ror· 
recL The remaininJl' 1011 ..... ere allcRttl In loe 
misLrandetl in thai the h:alian IIInue "]>a ~ t a 
Di Sellloia Superiore Oualila" y,';I.~ lI1i ~ lrad· 
inK sillce il mlghl impl)· tn tile ImrchaJer thaI 
Ihe arllele \\'a, malle of sCll1olina. 

On Auglul I, 19J8 no claimanl havin): :11" 
pe:arttl, juclsmtlltl ol comlclllilation ..... ere 1'11' 

lered al1fl the productl were nrtlercil l!eii\'cl('d 
In ..... elfare organizalions. 

I-IA)lItV L. IJItUWN, 

tlrUIIU Surtlary af tlgrirlllt"".. 

Imitation Noodles 

29372. Adulteration and misllranding " i 
noodles. U. S. v. 200 Pounds "I 
Noodle.. Udallh decree IIf C/lil' 

t1cmnation anll destruction. (t:. & 11. 
No. 4»19. S3mple No, 29769·1J.) 

Thil prnclllct ..... as deficient in tRl: ~oli,l . 
anti wu artificially rolared 10 simulate Iht 
aPlw'arance uf noodles conlainillff nlore f ~ :: 
thall was the case. . 

On JIIII' II, 19.18, IIle Unilttl Siales all,,, · 
ney lor tie E:ulem Dislrict of l'cnns)'I\·ani;,. 
acting UJlOn a rellOrt II)' Ihe S«rctar)' of A/:,, · 
culhne, filed In tile district cOllrl a lillel (lra ~· 
ing seizure an,1 conllenlllatiO:I of 200 PUIIII'" 
o f noodle'S :It I'hiladrll,llia, I'a. : alleging tl l~' 
the article had l.rl·n I lnpped In inletllate COlIl' 

meree lin or :It.1II1 June 14, 19.18, L)' Q"um: 
am ..... Cu. from Baltimore Md.; anll chargill!: 
atlulteralion llllil misbranding In vlulation "i 
the Fooll IIml DrUMS Act. Tht' article wa' 
13heletl: "Frulll Onong Chow Noodle (". 
• , • lI:ahimorc Mel." 

II was Illlef(e!1 10 be adulteralcd in Illal :U' 
artificially cnlurell .II ULstllnce deficient in "'::;: 
h;ul been 1IIIIItil llieil in whole or jn Ilarl 
tlJerdor; an!1 in that it was mlxe,1 1111,1 
rolored m a malUler wherrllY ItlfC'riorily wa 
concealed. 

11 was allelied to be mhIJralllle,1 III that i, 
.... ';1.1 an imitatloll of allli .... "0115 olTerell for sak 
under the tll,lincti\'e name of anolher article'. 
nood les. 

On AUK\lft Z, 19J8. no elahnalll having- aJl' 
peared, judKl11tnt of C'omlcnmalion ..... 3' eulered 
ami the product ..... al ordutll deslro),ed. 

IlAuY L. DIIOWH, 
Acling Surttor1. of Agrirl4ffl4rr. 

Responsible Advertisers of Macaroni- Noodle 
Plant Service, Material, Machinery and other Equip· 
ment recommended by the Publishers. 

Amber MIltIDI Co. 
Flour and Semolina 

BafOul Drylnl Machine Co. 
Macaroni Noodle Dryer. 

Capital Flour MIII,llne. 
Flour 'nd Semol na 

John J, f.!avacnaro 
nraIru, Cutten, Diu, Die Clean en, 
Palde.·., Knndefl, !.IlxcII, Prene. anti 
Pumpl' 

Champbn MaeblneC}' Co. 
Draku, Flollr Dlendell, Siftell and 
Welghtll, Mlaera 

Clennont Machine Co. 
Braku, Cutten, Driers, Folders, Stamp· 
InK' Uachlnu 

Commander MIlUn, Co. 
Flour :and Semolina 

ConloUdated Macaroni Mlehlnery Corp· 
Brakes CUllen, Ole aeanerl, Drlen 
Folde;!, Kneadeu, Mlxeu, Preuu and 
Pumps 

Creditors Service Trult Co, 
Mercantile Collecllon. 

Ea.tern Semolina MIIII, Inc. 
Semolina 

Charlel F. ElmCl En,lneerln~ Workl 
Die Cleaners, Kneadeu, Mixers, Presses, 
Pumps, V31\,u, anti Accumulalors 

Kan ... City Shook &: Mf,. Co, 
Box Shooks 

Kin, Mid .. Milt Co . 
Flnur ;tllli Selllolin:A 

Lombardi 
~Iacaroni Ili~s 

p, Maldarl 1\ Brot. Jnc. 
Dies 

Mlnneapoli. MUIln, Co, 
Flour and Semolina 

National Carton Co. 
Cartons 

National Cereal Producll Laboratories 
COII ~u hin~ alill '\lIalylic;II rlle1tlb t ~ 

Peters Machinery Co. 
Packaging Machines 

PllIlbllry Flour MIlII Co. 
Flour and Semolina 

ROllottl Lltho,raphln, Co. Jnc. 
Carloni, Labell, Wrappen 

The Star Maearoni Diu MI,. Co. 
Diu 

Stel''!: Ch:=le Co. 
Grated Cheese 

Walhburn Crolby Co. Jne. 
Flour and Semolin3 

Service-Patents and Trade Markll- The MacaronI Journal --------

YCJu HUNDREDS of l!1acaroni manuFacturers 

call Commander Superior Semolina 

h ili" II t eir qua .ty Insurance. COMMAND 
The.e manuFacturers know, after years 

of experience, that Commander Superior 

Semolina can be depended upon For color 

and protein strength day aker day, month 

after month, year aFter year. 

They know Commander Superior Sem

olina I. depenciable. 

That'. why over 75 % of our orders are 

repeat orden From regular customers. 

COMMANDER MILLING CO. 
Mlnn .. poll., Mlnno.ola 

the Best 

When You 

DEMAND 



Industry's Promoti9nal Program Wins 
Approval 

Trend of Quality Violations Is from Major to Minor - Losses on Products 
Returns Still Abnormally High-Increased Support of Consumer·Education 

Shown by Mid·Year Conferees 
'1'111 .. \'ariou!I (nnfercllrl'S of manu!;,,:· 

hlP't!l and distrilJlltnrs of food products 
hdll in Chicago during the week of 
J;tll. 22, 1939 ;Jltractcd an estimated at
klll\am'c uf flIute Ihan J6,()()(). What 
~Iartctl Ollt to he it Canllers COIl\,cntit'll 
SOllle years ago has recenlly hecome th o: 
nation's olllsiamling Grocery Confer
' life with mcctings of almost evcry 01'

~Qnilclt (nod IIwducing and distribulilll{ 
;,:roUJI. 

MIJtc linm three scores flf llIac.1mlli
!llImlic maTllllOlClutcrs ami rCIJrcsenta
Ii,· ..:," (Iiredly clJlu'cnlcd in the nmc:!.rolli 
troll'!c m:lIle up a sInall, hut pro\Xlrtion
ally represcntative ut li tliler CI( tIe cun
ferees. The meeting of the nl:lcnrulli 
makers was held at the )I:tlmer Huuse 
un January 23. All who allelulcd re
mained in Chicago throughout 11I0St of 
the week contacting whole5.1.leu, chain 
UTRallilo1.tiun~ ;\IIel independents whosc 
help is sn essential in profitahle macaroni 
distrihution. 

Food Men Have Common Problems 

Like the Macamni-1':uodlc Industr)', 
practically every uther food .trolile is fac
ing C(lUIIl1CJ1! prvhlelll!i with the variuus 
fuml groups \'ying with each other in 
attcillpts tu l'aplurc a J.:reater share uf 
the cctnsumer!i' dullars fur their 1>.1rtic-
ular pmclucts, . 

l{l·cogni1. inJ.:" the need 01 kecping stel' 
with other IOCleltr.tdes, the midyear con
ference of the lIlacaroni Ir.tdt voted 
I1I1:11limClIIsly tn sponsor a l1atiol1al 
macanllli Ilmllllcts IIIcrchamli!lilig cam
paign Ilrel'elling and during Lent Ull a 
1\10st amhitious scale. Thosc whn will 
he eithcr directly or indirectly hCllefltcd 
by the prnmotiem arc beinJ.: :Iskecl to 
make vulunlary cCllltrilmlioll tn finanre 
it. The immediate response was IIlOSt 
encuufaging. 

111e Lenten CalUl'.ligli will he lamely 
educational in nature and will be han
dletl hy The ~atinnal Macaruni Inst itute 
in the same satisfaclOI}' IIwnller in which 
it has contluctctl pre\'IUUS call1llaih'lls nf 
thi!4 nature. The puhlic will be told 
why Macaroni-Spag:heui-Egg Noodles 
ure ideal Lenten foolls aUlI taught dif
ferent wal's in whkh 10 sc:r\'c these 
tasty, ccunomical ;\I1d nutritious lOO9f, 

/' wheat focKl s. 

Violations A-.:e Decreasing 

President Lester S, Dame reported 
that he was pleased to notc IIppreciahlc: 
gains in "hsen'ance o( the lOod laws 

during the past \'I:<lr, and an encuur.tgiuJ.: 
elntpping nIT in the numhrr uf delih
crate viulations by the l.1rger finns in the 
trade. Aim that there \WIS a general 
cOIll)lIi:mcc with the tnule pr.tctict! rules 
set up b)' Ihe industry last summer with 
the appro\'al of thc Federal Tr.tde Com
mission. 

He reported that the )lolicy of his :ad
ministration was to settle as far as possi
ble all violations by tlIulerslaliding and 
agreement. r.tthcr than to inunediatc1y 
report tllem 10 the Federal Trnde Com
mIssion. As a result there c)(i!Hs n 
II1l1ch fricnellier (eeling in Ihl' trade amI 
11 higher regard fur ohjectives of thc 
Natiunal Assucialiun. 1I0we\,cr, hc said 
sc\'ernll1agr.tut cascs have been relKlrtcl1 
In the Commission :md that when these 
arc finally disposl .. 1 of they will ha\'e an 
c\'cn more 5.1 lutry effl'Ct on the trade, 

I'rc~ident Dame asked lor a wider 
sUJlllort of the Associiltinn's proJ.:ram II)' 
the more imporlant fintlli in the business 
that arc not 1I0W affiliated with the ur
J.:anization. The more representath'c 
the Assuciation call be made of the in· 
dustt), it rCI)fCsent!4, the more certain it 
will he Itl ohtain favor.thlc action fmlll 
all rcJ.,rulatory hodies ami bureaus. 

Mararoni standards arc being J.:r.td
u;}lIy rai~cd he fintis. a Iloiut in whkh he 
is fully sUJlJlOrted by the lIlany analrSt: a 
(I f Ilrnducts and rnw materials exalllulell 
by Jlenjamin n. Jacobs, Director of ne· 
sea rch, with lahoratories in llruokh'n, 
N. Y. and Washington, n. C. 

Hescan:h I)ircctnr Jacuhs presented 
cxhaustive ligures compiled from his 
findings duriug the la st hall of 19.18. 
They sullstantialc the prt.'\'niling opiniun 
that the Irenel is spccificalh' toward bct
ter standards and fewer \'iolation§. This 
duuhtless arise§ rrom the fact that the 
U: S. Department of Agriculture is 
titud)'ing the macaroni field for Ihe Jlur
(lOtie of sett ing up approrriatc standard~ , 
defillili :ms anti regulatIOns under the 
lIew Fond and Drug! Act, announce
ments of which arc eagerly awaited hy 
the industry. 

Convention Date. Set 

Bec~use of the interest Illanifested in 
the convenlion of the imlustry this year 
by so many of the leading linns in the 
eastern section of the country, il was 
dc:cided 10 hold the 1939 cOIl\'ention of 
the trade in t:!ew York city. The 1939 
World Fair in"that city was nlsa a cle

. cirUng factor. Many opcrntoi-s of 'maca· 

runi f:tcturies will Illan to Sl'C the filjl 
ami should du !in eluring the week set fill" 
the Macaroni-nClCJtlle cCI11\'en;iun, Jill1\' 
26-27, thus killing' tWI) birds with IlIlt· 

stunc, The Ceiltrnl Park hOlel in U\, ' 

town New York has "cell chosen ;IS th\· 
headquartcrs. 

President Dame rel:onullcndl'c! a 
greater sUPllOrt of the sta tistical servin' 
he is ofTerll1g manufacturers who an' 
willing to report their production e,"ery 
week. All figures arc helt! in strict c(m
fitlence and indi\'idual repnrt~ inlllll" 
diatc1y destroyed :titer their (ulIl,ilatillll 
intn composite repurts showing tnlah 
ellll)'. Figures uf thi!! kind arc invalu· 
able in inclil'aling trentls ami ohl'n sl:l\' 
ruthless acts by fimls that miJ:ht he iu · 
dined to act otherwise withltut till' 
knowledge divulJ:cd by this free ser\"1rl·. 

Philip R Winehrener or Philaclcll.hia. 
Chairman or the Bo.1fd of Directur.;, 
Ilr(silk .. 1 at the open meeting ami al 
the three separate meetings of the !loanl 
held be(ore and fulluwing the Mid-Yea r 
conference, Among thosc who registl're'l 
with the Secretary were the {ollo\\'il1"' 
represenlatives of finns reaching fwm 
the Atlantic Seaboard to Ihe Ruck:. 
mountains: 

A. In·ing Grass, I. J- Gr.1SS Nnndk 
Cu., Chira..::u. 

Juhn p, Zcrcga, Jr., A. Zcrega's SOli:;. 
luc., IIronkl),n, 

Albert S, Weiss, Quality Noodle Cu .. 
Cle\'eland: 

G. G. Huskins, The Ftiuhls Millin/.! 
Cu., Lihcrtyville, III. . 

It n. Bmwll, The Fuulds MillinJ.: eo .. 
Lihertyville. Ill. 

Frank Tr.tficanli, Tmficanti nros .. 
Chicago. 

Joscph J . Cunl"O, La. Premiala Mara
roni Curp,. Connellsville, POl. 

Thomas L Brown, Colllmantler-L.ua· 
bee CU'l'" Minneapolis. 

A. G. Tbvaril1o, R.warino & Freschi. 
Inc., St. Louis. 

Joseph Freschi, Muund City Macarnni 
Cu., St. I.ouis. . 

C. n, Schmidt. Crescenl Macaroni & 
Cracker Co., Da\'enport. 

Charles Hossotti, Hossolti Lithograph
ing Co., New York. 

Charlcs Elmes, Charles F. Elmes 
Engineering Works, Olic.1g0. 

C. H. Dayer, Olarles F. Elmes Engi
ntering Works, Chic:ago, 

J. H. Diamond, Gooch Food Products 
Co., Lincoln. , 

(C(mh'lIIud Ot. POUt uJ 
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Consolidated Macaroni Machine Corporation 
Designers and Builders 

of 
High Grade Macaroni Machinery 

(;OMING SOON 

A Macaroni Press of 
Revolutionary Design and 

Construction 

Con8ult U8 Before Placing Your Order8 
For Any Equipment 

~IIXEIlS 
KNEADEIlS 
PRESSES 

SPECIAUST5 FOR THIRTY YEARS 

DIE ~LEANEIIS 
DRYING lUA~IIIN":S 
~"'~AIIONI ~UTTEIlS 

IVe do not build all the Macaroni Machinery, but we build the bell 

156-16GSlxth S.r •• t BROOKLYN, N. Y., U. s. A. 159-171 Seventh Street 

Address all communications to 156 Sixth Street 

-
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'(CO"1I1Ulld from PiN' 12) 
Arthur W. QUiggle, The Crcamelle 

Co., Minneapol!:!. 
John F. Didenbach. Amber Milling 

Co., Minneapolis. 
E. }. Thomas, Amber Milling Co., 

?\Iinneapolis. 
j. G. Luehring, Tharingcr Macaroni 

Co., Milwaukee. 
O. Tardella. Elmes & upilal Flour. 

Chicago. 
Peler J. Rossi, The Fortune Co" Chi· 

cago. 
John "Pat" Crangle, Quality Milling 

Co., Chicago. 
Martin Luther, Quality Milling Co., 

Minneapolis. 
Louis S. Val,ruinu, Faust Macoaroni 

Co., St. Louis. 
Alex G. Grail I King Midas Flour 

Mills, Minneapolis. 
Will. M. Steinke, King Midas Flour 

Mills, Minneapolis. 
George L. Fabre. King Midas Flour.' 

Mills. Chicago. 
Frank A. Moun. Champion Machin

ery Co,. Joliet. 
e. Surico, Clcnnont Machinery Co., 

nrooklyn. 
Martin E. Newell, Northwestern 

Miller, Minncapoli5. 
Conrad Ambrellc, Consolidated Maca

roni Machinery Corp., lirookl)'n. 
Louis C. Al11tirette, Consolidated 

Macaroni Machinery Corp., Orookl\'n. 
C. W. WoHe, The Megs Co. ; Harris

burgh. 
A. S. VafT':lIo, American Ueauty 

Macnroni Co., ' Dem'er. 
J. M. Quilty, H. H. King I~our Mills 

Co., Minneapolis. 
Wm. S. Culman, The Atlantic Maca

roni Co., Long Island Cit)'. 
Benjamin R. Jacobs, Director of He

search, Brooklyn. 
Lester S. Dame, Association Presi

dent, New York. 
Peaer J . Vi\'iano, Kentucky Macaroni 

Co., Louis\'ille. 
Thomas Vi\'iano, Kentuck)' Macaroni 

Co., Louisville. 
Mario Tanzi. Mari~ Tanzi Co., Chi

cago. 
Clarence J. Copeland. Food Field He

porter, Chicago. 
Philip It Wincbrencr, A. C. Krumll1 

& Son Macaroni Co., Phil .. delphia. 
G .. etano Viviano, V. Vi\'iano & Bros. 

Mac. MfJ.:. Co .• 51. Louis. 
Peler Hoss VI\·iallo. V. Viviano & 

Jlros. Mac. 1\1 fg . Co .• 51. Louis. 
Henry D. Hassi, Peler Rossi & ~ons, 

BraidwOod. III. 
Frank T. Herbert, Johnson Herbert 

Co., Chicago. 
I{. L. Silas, The Pfaffm311 Co., Cle"e

land. 
e. P . Walton, C3pilal Flour Mill!' 

Minneapolis. 
C. W. KulZ, Capital Fluur Mills, 

Minneapolis. 
H. ). Drunncke, Brunneke Co., Ci:l

cinnah. 
John T. Jeffrey. ,Skinner ~lfg. Co .• 

Omaha. 
Gro\'er C. Minier, WllshbuOl Crosby 

Co., Chicago. '. 
Howard P. Mitchell. Wushbunl Cros

by Co., lIullalo. 

A, E. Schuleen, \Vashbum Crosby 
Co., Chicago. 

H. E. Burgess, Washburn Crosby Co" 
Chicago. . 

W. M. Tinkham, Washburn Crosby 
Co., Chicago. 

H. J. Patterson, Pillsbury Flour Mills, 
Minneapolis. 

R. C. Denson, Pillsbury Flour Mills, 
?llinneapoUs. 

Paul V. BOler, Pillsbury Flour Mills, 
Chicago. 

L. 11. Steele:, DuPont Cellophane Co .• 
Wilmington. 

M. J. Donna, Secretary-Treasurer, 
Braidwood, III. 

Same Minimum Wage 
For All Labor 

Interprelations of provisions of the 
new Hour and Wage law as the)' will be 
a pplied in different industries are being 
made almost daily as the cases present 
thernseh'ts. Macaroni-noodle manufac
turers throughout the country will be in
terested in the following announcement 
taken from the Washington, D. C. Cop
iiO/ DoUy of Jan. 19, 1939: 

A macaroni manufacturing company 
of Louisiana asked about the applicabil
ity of various I)hases of the Fair Labor 
Standards A \:I. Arthur 1... Fletcher, 
assistant administrator in Charge of Co
operation and Enforcement, replied: 

4'(1) I can ad\,ise you that the Office 
of the General Counsel has laid that it 
llIay well be a violation of law for an 
employcr to spread the weekly salary 
nf an employe which is greater than the 
minimum to take care of the ovcrtime. 
For your further infonnation on this 
subject, I 3m enclosing a co!,y of Inter
pretative nullelin No. 4 and I direct 
your partit'~lar attention to Jl3ge 6, ex
ample 2. 

"(2) I can "dvise ),ou that the girls 
packing macaroni in your plant ma), he 
paid either on a time basis (lr on a piece
work basis, but in either case each em
ploye must be paid at a rate of not less 
than 2Sc per hQur. This is true even 
though some workers may he slower 
than others. 

41(3) I can advise you that where 
your employes do not work under super
vision in your own establishment, you 
will have to trust them as to the time re
ports which they turn in upon which )'ou 
base your records. Your experience 
should be able to tell you whether these 
reportl are accurate. 

"(4) I can advise you that the Fair 
Labor Standards vAct docs not provide 
a different minimum wagc (o r akilled 
and unskilled labor. It merely provi~el 
that each employe engaged in t~e pro-
duction of gooc.ls engaged in com-

t merce shall . 

'than 2Sc ff.~i;.,~t~~:~k'~~:% 44 hours " 

Macaroni Products in 
International Exchange 

According to the Monthly Summu 
o( Foreign Commtrce. published hy II ,.· 
Durenu o( Foreign and Domestic G m 
meree for November 1938, rnaca rm 
products In foreign exchange cuntilllll 
to increase. 

Import' 

The increase in this foo<lstuff impori
ed during November 1938 i ~ shown ; \. 
comparing the November figures (ISO .. 
884 Ibs. valued at $14,HYt) with the ilil ' 
ports of the previous month-l06,2K'I 
Ibs. worth $9,561. 

For the first 11 months of 1938 mar · 
aroni producu imported totnled I,OH.. 
085 Ib,. worth $94,981. 

EJlport, 

Macaroni products exported hy AllIl'r
ican exporters amounled to 440,964 Ih~. 
worth $31,449 and showed a large in· 
crease over October 1938 M the export~ 
for that month totalct1 363,800 Ihs with 
n vnl.e of $26,655. 

The first 11 months of 19.\8 shuwetl 
a total of 2.8iS,~1 Ills. of this foodsllllT 
exported by American exports for a to· 
tal valuc of $222,017. 

Below is the list of foreign countries 
of which American-M;)lle ' Macaroni 
Products were exporled during Novelli' 
ber 1938 and the (IUantities shipped tu 
each: 

Counlrie' 
Sweden . ... , ........... ,........... . . 2(, 
United Kingdom ..................... J2,~\j1 
Canada . • . •. •...••••• •.• ..• ••. ....... J.1,2.;t, 
lJrililh Honduras ............ .. .. , ... 1.1111 
Costa Rica . .... .. . . . . .. , ........ . ... 102,14" Guatemala . • . .• .•. •. .•••....• •.. . ....• 2(41 
Homlural •.................. •• ...... 2,\{, 

~!~~:ua . • ::::::::::::::::: :::::::::: ~:~~.~ 
I'anama Canal 7.one ........ ... . ...... 57,911 
Sa\v:uJur ... . ...... ..... .... ...... .. 9! ; 
~Ie .. lro .. .. ... L ........... ........ .. 49.2 .... • 
Nrwf. ami Lahrador .. .. . ...... .... ... 5,f.! 1 
Dermuda .. •..•.• . .• ••••• ...• ••.•...• II I 
D:ubado. .......... . ................. 91 : 
Trinidad Dnd Tol()agO ... ,f............. 2i ·1 
Otilrr Ur. W. Imlie . .. .... " .. ........ I,HII 
Cuba . . . . .... .......... .. . . .. ... . .... lJ.H! ·1 
Dominican RepuLlir ..... ... .. .... ". 9.: ' 
Netherland W. Indiu •••.••...••.••• . , J7.CJ:.· 
Haiti .. .............. . ............... 4,4;" 
Chile •.• ••• •. ..... . .. ............ ..• 2r, 
Colombia •.••.•...••.• , ...... oo... ... j l ,! 
Surinam ... . ....... .... .... .. .... ... . 2lJ 
Peru .,...... .. ...................... ' " 
Velle.ucla • .. , .•..•.•.......•••..••.• , 1,4i1 · 
Urltilh India .............. , ..... ..... II 
Ceylon ••••.. .• . ••.•.•••••••.•• •••••. 2* 
China ..•..•••••.•.•••..•.••.•••...•• 12).?! 
Netherland. Indiu ................... 2,''' 1 
Honf' Kong ....... , •••..• : .... " ••.. 2.4b~ 
l'hihllpine 1.lantls .•...• • ...•••.••.. . 4-',1.1,. 
Uritilh Oceanhi ........ ,.......... . . . ...~ 
J"rmch Oceania ..... ,.... . . .... ... .. . J,I I)i 
New Zealand ..................... .. ~ .. 
Union of S. Ahica.............. .... . 81',1 

Total .. . . . ..... ..... , •.• ; .. ...... A-tO.W,I 

in,ular POliultaril 

'''::'; : :::: :: ':i/::::>::::t~~ 
..... ~ . :~ 
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'Cup' and 'Trophy' Are Registered UH'd since '\lIg. 7, 1922 11\' Sierra Vi~la 
Vineyard Curl' .. .uo Ca liinrnia st.. !:iall 
Francisco, Calif.. (or frc :ih J.:ral'c:i. 

The "Search Service" offered free 10 
members of the Natiunal Macarnlli 
~{anufncturers Association ami for n 
\'cry nomin:J.1 fcc 10 nonlllembers of thc 
urganizalion has disclosed one fact lhat 
many proposers of trade marks for reg
istration seem t() o\'erlook. 1t is the 
llecision of the United Slates Palent 
Office "to consider all foods of the de
scripti\'e properties." 

This ruling means that a trade mark 
that has been registered for almost any 
(jther food product is lIot available lor 
"'gislralion for macarolli prodllrls. 
Howe\'er trade marks that arc thus ren
dered inelillible for national regi stration 
may be registered in certain states where 
this inttrprelation of the U. S. Patent 
Officc is not recol.'11ized. Of course, if 
a manufacturer can posith'cJy prO\'\! use 
IIf a trade mark nlltedalillt:" the re~islra
tions made, or show that It is no lunger 
in U5e, he would ha\'C a good chalice til 
gel registration rights thereto. 

Here's a record of a search recelltl\' 
conducted by t.he atturney,!> rellfl:senlillJ: 
Ihe Macarolll-Nuodle rrat e ~Iark 
flureau, emphasizillJ.: the eliffi.:\tltics (',m
fronting firms that seek tn reJ.:ister thl' 
Ir.ore COl1l1ll0n trade nanll's that Sl'em In 
he so JloJllllar in fnoel tralles: 

Gold Cup 
GOLD CUP, alltl picture of :I Clln, 

for tca and coffee, No. 106,7.1.1. Octnbl'r 
26, 1915, IIsed since JUlie 1892 fill ka. 
and l\{ar. 30, 191~, un C{)lil'C, II)' Jo!m 
lIIaul's Sons Co" Fifth & Valley SIS., 

Uurlington, Iowa. 

GOLD CUP, for wheat HUlir. Nfl. 
116,195, Apr. 10, 1917, IIsetl since ~e."t. 
18, 1916, by the Gulfl}urt Grucery Cu .. 
Gulfport, Miss. 

GOLD CUP, lIIltl picture IIf a III\'in~ 
l'UP, for canned salllloll, by Alask~ 
Pacific Herring Co., Seattle, Wrlsh. (~b 
.\rd a\·c. ). No. 120,31 2, Feh. ~, IIJIR. 
IIsed since Au~, 10, 1917. 

GOLD CUP, for breail, No. 127.3.$4, 
XO\'. tI, 1919, uSt'11 since Mar. 191R II}' 

Cable Draper Baking Co., 1451 Vermunt 
a\·e., Detroit, Mich. 

GOLD CUP. fresh citrus fruits, Nfl, 
197)28, Apr. 21, 1925, used since Oct. 
-t, 1924 by Redlands Heights Grn\'es, 
Inc., Redlands, Calif. 

GOLD CUP, (or canned cat anfl dllJ.: 
fuod, No. 3039().t, used since June I, 
1933. 

Silver Cup 

SILVER CUP, fur macaroni, Nil. 
120,547 Feb. 19, 1918, uscil since Sept. 
19, 1917 bv Cnble Drapcr lIakinJ.: Cu. 

SILVER CUP, for hread, No. 179,-
870, Fcb. 19, 1924, lIsed since Sept. I. 
1921 by Gordon Baking Co., ChicaJ:u 
(5324 Federal st.), anti No. 216,IW, 
with picture of a loving cup, fur bread. 

CUP, is also registered hy 

olhers for canned fruits anti \·l·J.:'t'!:thles. 
nntl fresh fruits. 

Bronze Cup 

nnONZE, for fl l'sh citrus fruils. :\u. 
.,\2.\,268, Apr. 9, 19.1~, IIsed sin~' c Xu\,. 
2, 1934 hy The S. A. C:cr:1fI1 Cu .. 2·1(} 
W. 6th st., Cincinnati. Ohin. 

1'rophy 

TROPHY B1tANI1, (Br:l.IId dis, 
claimed). :0.:0. 1C.R.377, ~Iay 22, 192.\. 

'rr{OI'HY. Xu. 2ULU2, 01'1 . 1;\,192,;. 
lIsecl sim'c 190~ II\' Xuriul k StoraJ.:'l' Co .. 
(JC)J WOller st.. :\:orfol" . for IImhdll',1 
peanut~. 

TI{OPII\'. Xu. 27'\.RfJO. Au/.:. 12. 
19.\0, usetl sill('e J llile 19. 1')2') fur 
canued fish, hy S. 1~l:l1hcrJ.:'. I Ill'. \1M) 
IllId ~t JII sl., XC\\' Yur" cit,\'. 

TI{OPIIY, anti tlesi/.:II of lo\'illJ.:' l'lIll. 
:\u .. \.\0.69.\, Dec. 10, 19,\~. used ~illl'l' 
April 192A II}' ~llIIlIal l'al·killJ.: CfI., EI 

ELMES EQUIPMENT 
Makes Your Work Easier 

Your job or manufacturing macaroni can be simpler ... and (CM 
ImublnolUc •.• because or the high standards or precision and scniceaIJil
ily by which Ellllcs cquil)l1Icnt is made. TIlc operalion or [hnrs Macaroni 
Machinery is SlIIoolh and delH:ndable lhrougholll a long lifc. 

For Instance, thc accuratc machining or a kneader bnsr, as shown 
abo\'c, permits proper alignmcnt of J:can, drh'C shafl, and other IJarts. 

[hurs cquipment cnablrs )'ou to improve Ihe quality of your product 
at a Jowrr cosi. Writc for mort: Infomlalion. 

> 

CH.4RLES· F. ELMES ~ -------
2'/3 N. MORGAN ST. e~ . .. SINCE 1851 , ...... . , . . . . 
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Centro. Calif., for fresh ,'cgelables and 
melons. 

TROPHY. No. 322.943. Mar. 26. 
1935, used since Oct. 3, 19.\4 by Adolph 
C(Xm Cu. , Golden, Coio. for food drink, 
prillcip:\l Ingrcdil111 malted milk ami 
eneun. 

Macaroni· Noodles 
Trade Mark Bureau 
A review of Macaronl.Noodlfi Trade 
Marb "II.tered or f.'lIed for url, 

Rilltnr.t on 
Till, Bureau 01 tbl Nat tonal 1I1a ... , onl U.n. 

U'..:11I111' A •• odall,," oRcn 10 ,II aI.nufac
turm • PRE~..tDVISORY SERVICE on 

~~:~~ ¥::-:. R:r~:~rl~i!p:!,::u,~.,I~~rl~:: 
D. c. 

A 81IIaiI In _III be , .. "td nontllccbtn 
for In H".(I~ ,.~". of Ih nllun,lo" 
u urd. It ' drtrrmlnl lbe tell,lf,lIlIll , of an, 

r:~d·,,:f.~~~n~·ll:n~17!~m~~I'" ;~~ 
::I~.tdpl:1:~~ ~~i;~~~II'~:~~:I'I III~I~t::: 
Ie ... 

All Tnd. U"b &lovtd ... rq{lIued, If 
poNlbl.. HO"1 "'oliid be aclopttd IInlli p""" 
_nil I, -.ad.. "lIdrHl ,II c •• nmnIUllon. 
on 1111 , lub/eel 10 

lllc.r.n\·NoocIlu Tnd. Joh" D;"nu 
• n,.I .... IIO'I. IlIInol. 

Patents Imd 
Trade Mm:ks 

1\ nlOlithly r~' it :" of 1'3len'" Kr.anle~1 n :1 
mar,uom maehilluy. of apl,licalions fc r ami 
1"<'gi"rlIliuIIS of macarL:1 i Inule nlark. all/,ll'
inK 10 m;turoui IlrUilucu. In Jllnu:u)' 9J9 
Ihe fullowil1K " .. ere rtllOltul by IfIC: U. S. I'al
tnt Office: 

I'alent. wranttcl-nont. 
TRADE MARKS RHOISTHRED 

The traclt' marks affecting maC'llron! prod. 
IIrU IIr raw malt' rial. rC"gi~le,ell Wefe as fol· 
lows: 

S.n M.rtln 

The I'rh'alt' .I.rantl trade Inark of l.luwlioo 
Ion CUIIIC' Cn" .Iuin)l hu~illeu ,n Lin" lI r.u1I1 
I'rulluc\s CII., lIoston. llan. was reAillerel1 
(ur II ~C fill mararuni. AIII.liCitlioll was filttl 
)uly 2, 193K, 11U 1.1i~htt1 Ocl. 25, J9J8 ami in 
tlcc No\'. 15, 1931-1 issuc of Tilt: lI ACAIIII~ 1 
JUUIIHAI. O\\'lIer claims usc: Joillee )IH9. Tlce 
tradt' m.nle I~ in \·t'r)' hea\'y Iy&'(:. 

M.(.Sp., 

The Irade mark uf A. Huno & Cu., Chi· 
cago, Ill, was rtwi,ltttll for II SC on alimentary 
n <:tef. A(llllitaliun wat fik.1 Scor.t. 19, )f}JH, 
Il\IlIIil,heli No\'. N. 19J8 h~' Ihe I altnl r)ffier 
and in Ihe 1>« . IS, 19J8 ISSlIr of TilE ),lAC' 
A'UlSI JnulIs .u~ Owntr c1aimt me .inc~ AUK· 
~. 19.1!l. The Inuit' n::r.me i!< in l afll:~ black 
IrllelinR. 

TRADE MARKS APPLIED FOR 

I:oor OII,plicatinns fllr reRiitratinn nf Im~e· 
aroni tr:u ~ marks wert' 1Il:!..le in Januar), 19.19 
ami ~ubllshtd ill the I'Il'r,,' nQitr Ga:rllr ttl 
IlI: rm.1 ohjl'( l ion ~ Ih ~rclll willtln JO day. III 
t,ulll icatioll. 

Milli 

The I.rin ,tc Imnlll Inl.ll~ m;uk of l.IOIJ;lj:i 
Co., IIII'. New YOlk, No Y. fer Ult on ah· 
IIltlllar)' fi:ul~. lind other wrnccrieL Apldi
C'ation WOlS fi lrt! Aug. '1, 19J '1 ami ruMi, Letl 

!all, 2-1. 1939. Owner rlai,"' u~c SUK'r Ocl. 
5, 1895. The trade name iJ in \'efy IIn\')' 

IYI It'· 
Kal.er'. 

Th~ pri\'Ate brantl lradt m:uk of "alltt'. 
KlifIl't'geKiLlirt GurllKhafi llit Ueschrllnklt r 

Hafiung, Vitrsen. German), for use on maea· 
roni and ~v~ral othc:r Rl"O«ries. Ap~liCit· 
lion was filed Oct. 19. 19J8 and pubhshtd 
JUI. 2-1. 1939. O""ner tlaims us~ since 1925. 
'rile trade mark is • cirt'ular design with tl,e 
Iralle name in black lello: ••. 

5 5 5 
The private IJral1ll tradt mark o~ Capri 

FIKlt\ )'ro4\lIcl., )1\(. Urookl}l', N. y . Inr usc 
on tllK Jp:lRhelli, tRI! nOUll1es Il~:! other .,;po
ccriCi. A\'lllication wa~ 1111.'4\ Ike. I, 19.)1\ 
and jlublis led Jan. 2-1. 1939. Owner rlaim. 
Ust l ince Februu)' 193'1. The trade mark 
eoosilis of 111tt'e h1ack,ollllint'tI fiRlIru of the 
nllmerical "fiv~." 

Red Cro •• 

Th~ threc trade marks of thc John "
Canepa Co., ChkaKu, Itt. for usc: Oil tom
IIlIIile 1~1ckage of Ill:IMhdti lind chtrse. 1\(1-
plicalioll Will filed Ott. 13, 19J5 ami pub· 
li s he~1 Jan. 3t, t939. The OWlltr dllim~ Ine 
,ince aoout Jull' 23, 19JH. The name i~ in 
hCllo\'}' IYI It', also a large rttl (fon. 

LABELS 

Bard 100% 

The title "nard I~ Snnolina" was rt lC ' 
isleml Jan. 1'1, 19J9 II)' I\ntonio Frank liar· 
l in3, tloinK tll'sineSl at lIanina I1rol., llem· 
I1his. Tenn. ror \I~ 011 alimentar}' pr04tnci,. 
1\11I1Hc;r.tinn Waf 1111I.li llltli l )cr. HI. 193M ami 
Ki \'clI serial IlIIm1ltr SZJ((1. 

Mle~ll.n 

The title "llichhplI" wu rcwi5ll'rcti J:m. 
1'1, 1939 by Victur Ca\'alaio ami IUlian Cnll ' 
IOIio 1I.lminislralors of E~lalr III 'irtru Cna· 
laio, ' t10inK Juninell al llichiROIn Maca:oni 
l.1( ~. Co., Dtlruil. ~lich. for liSe un ntar,:· 
rom prodUliL AI,plicali t.n was l.uhl i ~lll'l l 
Oct. ~ t93M alld JCi\'~n Krial lIunttrrr 52-1l,1. 

• • Here arc some Sllln.:::est ions ror lIrh'inl! 
Ihal should hel,) In Ilte"Cnl accidenls <l nll 
!iring you sa fcly to your .lestination : 

I. He fore sla rtilll-: on a trip, check 
thc condition or lires, mirror, 
\Jmkes, hom, Ii~ht ll, and windshiclll 
wiper, Make this a habit. ' 

2. Ha\'c any mechanical trouble fixed. 
Do not driv'e wilh makeshifl re· 
pairs. 

3. Abide by all signs and si,,'llals. 

4. Ne\'er pass another "chicle on a 
blind cllnc or when approaching 
the cru t of a hilt and esp«ially 
not at .m intersection. 

S. E\'en if you have the right of wav, 
gi\'e the other drh'er plenty or · 
room at intersections, He limy 
need it I 

6. When there is <I choice hetwl'en 
speed and safety. rhousc &,fel)' 
e\'e1')' time. 

"There's something wrone with thi!; 
spagqetti," said the young husband, "it 
doesn't taste right/, " 

"That's your il1l <lgination," Said the 
bridc, "it .. ,ys right in , the . cook . 
thai ii's delicioUS," ." '1\(' I" . ' . , . 

Death 01 C. J. Padge" 
Following an illness of ahout tlu • ..: 

years death came to C, j . Padgett i 
4524 Polaris st., Jacksollvi lle, ' .... lorida • 11 

january 14, 1931]. 
The deceased was long associatetl \\' :. 

the sales department uf the C. F. r..1l\ 1· 
ler Cumpany. jerscy Cit)" N. j . I 'r 
sevcral ycars hefon his dC3Ih he II I ~ 
district manager of Florhla fur 11 :'1 
finn. 

In announcing his death, the will,,\\' 
says: Mr, Padgett ius hl'Cn ill for three 
years nnd found great pleasure in m L,I· 
ing Tm: MACAIION I j OUNNAL, as he id\ 
that it kept him in touch with Ihe ind us· 
Iry. I alsu fuund inlcrestil1g realliul:" 
nml enjoyed yuur recipes." 

In his death the macaroni industry Illsl 
a slaunch 1ltC1Il1Oier nnd his fmu an ahll' 
salesman. SYlllpathics arc extem!l'll li1l' 
firm alltl Mrs, P.ulgett. 

Ncimed New York 
Representative 

The p .. ,slem ~em(Jlina Mill s, Inc .. IIi 
lIaltlwins\'ille awl Ne w York city, N. Y .. 
announce thai i(aphacl ~laslrogiau1Li. 
sinre the flrsl uf the year, has hecume 
associate.1 wilh Ihem as their Greah'r 
New York represetllati\,c. 

Mr. Maslrugianni is an outslalllliuJ.! 
figu re in the !le:llulin3 ;nul tlour inllustn·. 
Smne I'ea rs ilJ!3 I:e urgani:ted a \' t~ ry Sill" 
ress(u enterpri se kllnwn as Suush;"e 
Macaroni Cn. and alsn inlruducetl ill III 
Ihe market Allmirat iun Semolina . 

Sinrc which ti1:1e he has been a (1:1" 
re!lcntati\'e lIe the King Midns ~lillil1lt 
Co. <lml Ihe Capitol Milling Co" IULlI 
IIntil recently has heen associated with 
the H. II , King Milling Co. <Inti (,,,II" 
man, Inc. 11Ut\'e)'ur flf 11011r. 

Ilis many friends ill the industr), wi ll 
he IIIca sel1 10 Ie.,nt n( his new ;ass"ci.l· 
tinn , 

New Milling Firm 
Employs 30 

The Qualil)' Milling compau)', hi . 
which has lellScd the south ~'nd n( l ' l' 
Northent Milling company plant ,II 

Shenml.n 51. is now emplu\,1I1g aholll :0 
men in the Illiumfacture of a !!ra llll' .• r 
llrotluct of durum wheat used in I 1\ ' 

macaroni tmtlc. The compauy is ai-II 
manufact uring milt feed, say' t' C\' 

Walls.1u, Wis. R" (ord-Utrold of j:HI. 
14. 19.19. 

I., E, Hamll1ond, New York city, : ~ 
"resilient or thr li nn, M. L. J.\t1ll1'f, 
Milllll'apulis, \:c\ p resident ami lI1a ll ' 

ager, <lnd M. E. I ~'t'trin , New York cil l' , 
secrctary·lrcasurer. The finn slarll'II 
:n:tjor fllJCratiolls this week art,,'r SIR'II,I. 
~ 111! s:!\'cral I:lOlIth, installing IIl"CeSS;Lry 
l:larh;l1ery. 

T:i1::0S YOU SHOULD ' 
NOT KEEP 

do~s, ' hue houts, ' grudges, 
'}ll1l ii~;I1:)'" fborrowcd hooks, 

" 

hacl 
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Firm Buys 
Adjoining Plot 

Records o f Ihuisull CUl1l1t\" :\ew 
k rse)" shuw the rulluw ing ' trausfcr 
illatle in january, afferting- Ca11Lpanell a· 
I·:t\,arn·(jla\,ianu r..lncaruni CurlMlfa liol1, 
·10 Ilrn.,k st" jl'rsey Cily: 

Salvatorc anll ((usemar), Lintl suM the 
I'lle-stor), hrick building nt IM2·186 
Ilright st, to the 1I1acarnni finn, It nco 
cupies a pint 100 hy 114 feet. The pmp· 
I.'rlt is asses,;ctl at $24,400 o( whirh 
~),/OO is on the lallii. The land was sc
cured in anticipatiun of future plant ell' 
I:trgelllcnt to meet the needs of increased 
(;'Ictal')' space. 

----
Corporation Dissolved 

.\nnnUllreUlent WilS made last II\II11th 
1" the effect that as of january I , 11),\9 
the I. j . Grass Nnmlle COll1pany, it fllr· 
poralion with plant ami office at 6021-
27, \Ventworth n\'c., Chicngn, III., ' , IS 

heen dissolved and Ihnt it will he. I t· 

fnrlh lie opera1l'd a!l n cOllrlrlller!lhi l" 
TIle copartners IIf the fi rm as now 

cunstituled eOll~is l of !'inphia (irnss , A. 
' rving Grass al1l1 Sidn ey j. Grass. The 
1'II ~iness wilt he 1'011t11lctet! as heretofore. 
lak;ng fullest ",1":JlllaJ,:c of thc pll'as:t l1t 
relations estahlishetl with Ihe trade 1111' 
Ul'f the furmer rnqM lrilte lIall1e. 

Undertaker·s Recipe 
Speakinl;' of fl"Cipcs, IIf Wllll~' lIIal'''

runi-noodle makers are 1110re than urtli
narily conscious, here's an Ulltlcrlaker's 
I{ceipe that amusetl Ihe interest of the 
(IMKI edilor of the Natiullal S;lfet)' 
Cuuncil : 
I Ilalnral 1M 1m (uol 5 slugs or liquor 

I IllCltur rar 
Mix well amI tl1rn lnose. Arter 

crash, relll1lVe {rlllll the \Hel'kaJ,:e, plal'e 
i .. blnck Sillin·linl'tl htlx :11111 garni sh wit" 
!l1/wers. 

Creditors' Benefit Suit Fails 
Aftcr th rce days nf trial , all nctiol1 ill 

lhe Unitcd Slates lJislrirt CU llrtuf ~e\\' 
Yurk instiluted hy LOllis I.eibtlwitz, U!l 
trllstee of the bankrupt firl11 of Peter 
{'assinelli ~Iacaft)ni Cn. , Illc. 40 Brook 
st .• jersey Citl" N. j . WilS Ilislll isSl'tl II)' 
Judge S:UlIUl' MmulellJiluntll1 whn tlit! 
uot allow the C;lse to gIl 10 the jllr)' o f 
his court. 

The truslee attemplcd to reru\'l'r 
S6000 fmm Frank VlIiclln uf New York 
"11 Ihe grounds that Voiello had receh'ell 
Ihal sum during thl! Cassi-.lelli insol\'
ency, prior to 'hc hankrupt cy uf Feh
ruary IS, 1937 : that the money WilS nut 
a rreferred ohligation, anti thai it right
fully belonged to Ihe cretlilflrs, 

Children Like 
Alphabet Soup 

Mothers conccnled in thc henlth and 
wellbeing ni their children, and no nne 
tlesen'c!! the title or "mother" who has 
1I0t the welfare of Iheir offspring at 

,I.\ heart, wilt be Inleresll'<.! in the following 
'i. ' 

!luggestion by fnod aut horit ies "whll 
know their Macaroni": 

llIathell,'ltil'al J,:e ll i\l Sl'~ 'I' h u gd 1I1I1\·h 
maniac:11 plca~ttrl' Itr lI ~ ilLJ.! thl' lim· .. 1 
mea~Urell1ellts iIlSll':ul IIj the a\·'linllll.,.ili 
tahll' in lig-urillg l11al';Lrlllli pnull., lillll : 

Egg noodle alphahets add hea lth \'allle 
a ~ well as interest tn suuJls fur dlilllrl'TI. 
Cuuk Ihe alphahel!l right ill ILlJIIIl'1I1acle 
soups, adding thcm the la st nine minutes 
of l'l1okillg', Or huil (ur ninl' lI1;nul es
Ih en lirain ofT the water anll :1I1tl III pre
paretirollSolllllle ur houilllln. 

S/,.,yh..ui f,.\' lit, ' .In,· 
In Iialy lilt lay there an: a lll : II ~ 1 .\IHKI 

spaJ,:hl'l ti fa l' tllril'~ whll~l' :1111wal 'ILlI)lLlI 
is dllse to Ulll' billioll, 1I1W ILI;(li .. ,1 
IM11L1lt1s. Less Ihanone 11l'1" l'I.'l1l .. r th eli (' 
l'Iullgat etl 1I111111'1illJ,:s arc l·X\1llrll'll. I; 
a line we re III he malk' 11\' " ';ug l'nr! I .. 
'1111 IIIl' spaghetti eatl'''' ea~'h )'l'ar i ll 
Italr. ;t would circle Ihe l'ilr lh at till' 
e(1tl;ltllr .f000 timl's allil J.:in· ~ltlli~" li ll i 
a sltanJ,:le Imld 1111 the wurld. 

Isn't This Something? 
The folluwing, hy a namelcss atlthur 

in the COIIlJlh'IIlallJr Ma!lu:;I"' , is pruh· 
alily th l' utain chilt! o( line uf those 

?,JolL C.D.n- CUT COSTS, SAVE 

TIME AND SPEED·UP PRODUCTION WITH 

CHAMPION EQUIPMENT 
• •••• - AND IMPROVE PRODUCTS. TOOl 

This 
CHAMPION 
SEMOLINA 
BLENDER 
automollcolly . Uts. 
bllndl and ol,at .. 
Ib, nour, hllurlng
b,tt'l producl' a. 
w.11 01 dlaolln .. , 01 
tho dl... Buill lor 
IIt,tlm' lI,nlci. 

For y.aJl Champion hart I.".d Macaroni and NoodlD 
Manulat'hu.rs by d.,..lopln; sturdy. hl;hly .Wdsnl, tim.· 
.a"ln; .qulpmonl-S.mollna BIsnders and SIII.rs, Dou;h 
MluIS, Noodle B,ak ... Wel;bln; Hoppers, Wat.r Scal .. 
and olber accurale, automat' .. unlla-Ibal k .. p COlta 
down and proUts up. Modlm Cbamplon machla.,y II 
prlnd low (lnd will quickly pay lor Its.1t aut 01 sa.lnql 
"'~ ,c: _,-. lna!allmlnl paymlnl plaa (wllh no carryln; 

MAIL COUrON FOR COMPLETE DETAILS 
ON CHAMPION PROFIT·MAKINO EQUIPMENT 

CHAMPION MACHINERY CO. 
JOLIET, ILL. ,. - - - - - - - - - - • - - - - - - - -

1 CIIAMI'ION MACIIINERY co .• Jalit '. 111. 

t Dlt 1I~~t:~'ad ~j~ul:III~'I::.'·II!~m~t~~4d ~~r. ':'~t I b~~:';:~rll ln~:I":'.:~nn~ 
I p.rmlnl pi.... I am . 110 In""dtd In a .. 

I NAM E 
t :::ONPANY 
I ADDRESS ....... .. 
. CiTy ................... . STATE . .. 
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How Income Affects Diet 
By Hazel K. .Stiebeling, Senior Food Economist, 

U. S. Bureau of Home Economics, Washington., D. C. 

Many c(luntrics study the ((ltxl con
sumption III their pcolJlc in order to 
learn how adequately they ilrc fcd. and 
something of the factors which deler
mine food choices. These investigations 
usually show that the tolal sums families 
spend for food increase with rising in- ' 
come. With morc monc~' (or food, thc)' 
tend to buy J;lr~cr quantities of all kinds 
III food. flut because the gn::lte.~t in
creases arc likely to occur in the pur
chases of milk, eggs, meats, fruits, and 
vegetables, the higher-cost diets usually 
arc of better (IUalit)' from the stand
point of nutritive value. 

Among low income families, a large 
share of the total earnings is claimed h)' 
food. In this country in 1935-36 most 
families were found to be s[l(nding for 
food between 25 and 40 per cent of their 
income, While this rnnge is lower than 
th~t o.~served in .most European coun
tnes, It does not Imply the purch:J!!e uf 
less food j rather it reflects the highcr 
income levels in the United States, 

the amount the family spellt per person 
for food, or in the case of fann families 
hy the money value o( foocl per person . 
(By 1110ne)'·value o( food is meant the 
monetary value of all food consumed, 
whether that food was hornc·produeed 
o r purchased. I r the focxl was home
produced, an estim::lted value was as
siJ,!ned to it. This valuc W::lS Uascd on 

. prices which would have hcell Imid to 
neighbors or at ot her likely place of 
purchase, for goods huught in similar 

. quantity and of similar quality,) 

Next. there was computed the encr~r 

The size of the income ill not the unl)' 
factor inAuencin.: a family's food hud
.:et, however . • Itecent studies in Ger
many, S\',eden and Czechoslovakia hrin.: 
out that .\'age eanlers spend somewhat 
more (or ioocl than do families o( "of
ficials" or middle class families havim: 
a corresllOnding income, Then there ill 
also the size and composition of the . 
family, and fnfxl prclcrellces, associated 
with hahit o r standa rds of Ii\'im:. 

, value of the diets in each class and their 
~ontent of 'prot~in, calcium. phosphonl!. 
Iron and vltanllns A. n, C and G (fla. 
vi!,). How ~lUch of ench of these nu-
1~ICllts the (het of a family should fur
!"sh, dep~nds on the aJ:e, size ::Incl ::Ictiv. 
II)' of different. familr members. II\' 
war of a ranlstlck for ' evaluating tile 
diets in relation to necd the Dureau 
used following alluwanee~ • for a mod~r
ately aCli.ve Illan: 3000 calories, 68 grams 
flf protem, 0.67 J:ralll of calcium, 1.32 
.:rall1s of phosphnrus, 12 milligrams of 
iron, 3000 InternMiunal units of vila
min A, 500 Internatiunal units o( vita. 
min n, 1000 International units of vita
min C, :'lnd 600 Shennan units of vila-
min G (flavin), The rel at ive allowances 
for other persons were based on our 
hest estimate o( relative needs. 

This list dm'~ nnl, of course, CO\'er 
::III of the rccluin'" nutrients. It in
cludes only those about which enough is 
known to secure a':fCelllenl ::15 to pro
visional (IUanl itativc allowances, and 
those which at the Ilft'scnt time ::Ippcar 
10 require special CfIn sicierntion in diet 
planning, So far as expericnee goes, 
mixed diets of n:llural food products 
providing these. quanlities of specified 
nutrients usually are also otherWise ade
quate for a nOfmal ::Iduh man living un-

The Aureau of Hume Econumics of 
Ihc U. S, Department uf A.:riculturc is 
making a silecial nnal\'sis of the relation 
of income to die!-,,:hat kinrls uf fuud 
and how 11111(+. American families II I dif
ferent types Ilwcure and how sat isfac
torily these comhination!! meet the esti
mated nutritional needs or the (mnily, 

As a first stell in this analysi:! the 
dietary records oht ::lilll'1.l in the stully 
were sorted into clas~s according to 

der good hygienic conditions, 
The proportion of (he various I •. 

quircd nutricnts, as well as the tl ''' 11 
(Iuantities, diffcr from one period of a 
person's life to another. and througlu ," t 
life arc more or te!!s affected by circum
stances, fn proportion (0 body weij.!ht. 
for inslance. Jl:rowing children lIl'l 'I I 

much more food than do adults. ChIl
dren have particular need (or prull' ill ~ 
of hiJ!h biological value for c:JlciulII. 
phosphorus, iron, and for each of the 
several vitamins. PreKnant and nursillj.! 
women likewise need diets rich in min· 
erals ::Iml vitamins to insure adccluOlle 
physical endowment for the child al 
birth and its optimulTI nutrition durinj.! 
inf::lncy. Dietary requirements may 11\' 
~reatly increased by strain and worry. 
And unless the body has plenty of 51111' 

shine, spceiat attention must he gin'lI 
to food sources of vitamin I). 

Also the form in which fa:o..l is eatcn. 
its digestibility, and the composition uf 

, the diet as n whole ma)' aff«t appar
ent requirements, For ,example, the uti · 
!inlion of c::llciuOl ami hence the (juan
tity whieh the dict shnuld supply, is in· 
fluenced by the quantities of JlhoSllhl)rt1 ~. 
vitamin D, and bt appearing in (he tlict 
along wilh the calcium. 

(CoII(/mll'lI j" March IWh') 

Ohland! Made President 
n, C. Ohlandt has been afJlluilll cl l 

president and general mana.:cr of t-: ru. 
eery Stnre Products Cu" 480 l.cxingt, ,11 
::I\'e" New York, N. Y. maker of Kitchl ll 
Bouquet, Foulds' a nd Golden Age Mar;t
roni, Spaghetti and Egg Noodles, Cre:tl ll 
of Hice. and other products. The firm 
operates the Foulds Milling Compan." 
macaroni-spa.:heUi ·egl-: noodle plant .11 
Libertyville, III., olle of · the largest f; ,'. 
tories of its kind in the middle wesl 

MACARONI AnRACTIVENESS LEADS TO GRIATP!ii SALES 
AltfOCU .... macoloni CGn oldy b. extruded from Vood dies •• , QUCllo.at.,d INSUPEBAIiLE MACABON! illES are mad. tor the DIa~Qli:IIJ 

MoccuoDl MllDwactu,,, b, 

F. MALDARI & BROS., INC. 

178·180 Grand Street New York, New York 

TRADE MAJII[ 

If !flake,. oj Macaroni 010. Since 1901-Wltl, Mona.!lement Continuou.ly Retained In Same Family'" 

Ftluu;ary IS, 1939 THE MACARONI JOURNAl. 19 

STAR DIES 
WHY? 

Because the Following Results Are Assured 

SMOOTH PRODUCTS-LESS REPAIRING 

LESS PITTING LONGER LIFE 

THE STAR MACARONI DIES MFG. CO. 
57 Grand Street New York, N. Y. 

WHY PETeRS 

CARTON PACKAGING MACHINES 

Thl.1 machlnn oro built In bolh 
SENIOR and JUNIOR ..... od.l_ 10 
•• , up ond elo •• macoronl ond 
Ipogh,Ul cortonl 01 ,pled_ ronv. 
lov bom 28 to &0 p .. minute, 
JUNIOR Model mochln •• odluat. 
ab:. for Q wid. 'ODV' 01 carlon 
.1 .... 

INVESTIGATINGI 

• Redun packavln; CIIII. 

• Ina.a" ,Wellncy 

• Sa". [1001 _POCI 

• InClla .. producllon 

• Allur. unUonn pocka;. 

Send UI lampl •• 01 your carlon. or ad .. I,. UI oj Ih,I, ,1"1, 

W ..... 111 b, pllo.ld to recommend th, mOlt economlcol and 
IWel.al macbln •• 10 handl. your r.qulr.m.nl .. 

PETERS MACHINERY ' CO~ 
4100 Ravenswood Ave. Chicago. III. 

John J. Cavagnaro 
Engineers 

and Machinists 

Harrison, N . J. U. S. A. 

Specialty of 

Macaroni Machinery 
Since 1881 

l' rcsses 
Kneuders 

Mixers 
Cutters 

Ilrnkcs 
Mould Clerulers 

Mould. 
All Sl:cs ~ To Lar.:cst in Use 

255057 Cooter St. 
N. Y. Office and Shop New York City 
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The 
Golden 
Touch 

,THE 

.. 

'The Highest Priced Semolina il1 America 
and Worth All It Costs" 

Leads in Quality 

Regardless of the circumstances or the condi
tions King Midas has never wavered from the 
determination to maintain the highest quality 
standards. 

KING MIDAS FLOIJRMIL,I..S 
, 'r • 

MINNEAPOLIS, MINNESOTA 
.• \ ~I , 

" 

.~ ...... , ~, --~-..--. 
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celJALITY SEMOLINA 

DURAMBER 
NO.1 SEMOLINA 

• • • 

SPECIAL 
GRANULAR 

AMBER MILLING (;0. 
Esc'u.'ve Dur.lm 

1, ';.:!~::'.IC. I\linncopoJis 

Miller. 

An Old Adage-

FOR MACARONI PLANTS 

-
USING "CELLOPHANE" 

IN SHEETS 

Tbla PETERS "CELLOPHANE" 
SHEETING AND STACKING 
MACHINE will save you 10.25 Y. 
of your material COlt • • • by 
PWChaaiDg ii iti. .:11- and cutting 

it into tho desired llize 
abeels. ranging from 2" 
to 24" wide by 3" to 
28" long. 

Fully Au ~omatic 
II Jtqlll,n no ""tflIO. Iinct tht ml' 
thlnt IlIlor.lldtall, 1I0p. whtn Ih' tluk. 
tr 'Iblt I, fill.d. Ellhor DIU 0' IWO 
rolla ... hlndlrd II th' nme liml. 

Other Features 
It I, qulcklr .dJ1I1114 hom onl ,III ,htll 10 Inoth, •••• portlbtl .• • "Quirn 
Root' .pau 01 ollb S' • 4' ••• openln from d.(,rlc Uaht "",ku •.. Eleclrlc 
E,. IUI"ltht d 101 hlndll", plhutd mlltdal ••• SUIIU Ind Prtdtltrml"ln, 
Counter "all.bll. 

AlII UI 10 .. oJ r ou lull lolormlllOft on Ihl. 1(01l0ml,,,1 m",hllli 10f rOUt ,Ilnl 
ud .. , lot )1Iutull how u,ldlr roUt m_tori.! con ClII b. rtductd, 

\\\ 
PETE R SMA CHI N"E Rye 0 . 
1100 Ravens~ootl Ave" ChICago , III. 

What You Pay For You Get 

We pay the highest 
premiums for care
fully selected Amber 

Durum Wheat 

..... 

Result: We give you 
an unsurpassed 
quality in our 
Colburn No.1 

Semolina 

EASTERN SEMOLINA MILLS, INC. 
Colburn S. Foulds, President 

Executive Office, 220 West 42nd Street New York, New York 
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• FACTORY SERVICE • • . , 

New Uses of Light in Industry 
By Samuel G. Hibben, Director of Applied Lighting, 
Westing/touse Electric & Manufacturing Company 

The Illanufacturin~ industries today 
arc deeply conccrnctl with all possib1~ 
cl.'onomic!l and with the use of all new 
IIIO)S and devices intended to imprm·c la~ 
hor corditioll!l. output, nrd)'. and sim· 
ilar (unctions of manufacturing. MeL"-· 
otis of lighting arc rnpilUy ch:.nCing; new 
light sources have rcccntl)' heen made 
avai lable and many approvl..'d lighting 
fixtures and methods of usage have re
cenlly apJlCarcd. 

Some 20 years 'ago the gencr:ll (or
mula (or industrial lighting ~uggcstd 
opell mCI:t1 reflectors mounted pc:rha)Js 
10 fect high and spaced 10 to 15 (eel 
apart, thc5C hcin~ of 200 or 300 walt 
size of filament lamp . . With 1}1 10 2 
wall, of lightin~ power per squ'are (oot 
of floor area, the result was distrihutcd 
J:ener'al Ii~hting with an intensity of 
some 4 to 8 foot-candles and where nec
essary !>upplementcd by local lighting at 
the machmes. A decade later the wat
l a~es anfl the intcnsities were raised or 
at least the standards (or gcneral sr,dce 
Ih:htin'! increased and intensities of 10 
In 20 fnnt-candles were often found usc
ful. lllen followed a period of diffusing 
units or luw hrightness sources to soften 
the J!lare, an.1 the de\'clolH11ent of ven' 
ext'ellt'llt shielded local lighting units 
c:treful h' 1.laced with regard til the work. 
1\ 11 sur.h IlTfl;;TCSS was h.1sctl primarily 
UIMII1 the !test utilitation oi the light and 
upon r.:n·ater quantities of light with 
liltl ..: reJ.::ml til color <Iualit\, and with in
sufficient kn()wle(;4 ~ ~ of the importance 
of the direction flf thc light. 

Within the last five years the advcnt 
r,j the hir.:h intensity mercury vapor 
lam\l~ has made it pflssihle to empl()\' 
O\'erheatl unit s :,a\' IIf 400 watt or 16,()(X) 
IUllIen si7.\· hun!! 20 or 30 feet ahove the 
nnor '11\11 nornlinJ.: large areas with a 
(ilialit)' of illuminatinn that was sat is
'factorr where color discrimination was 
not a (actor. The high intensity mer
cury vapor lamps ha\'e expanded into 
sil es (I( 100, 250, 400 nnd 1000 watl'1 
with nut/lut efficiencies :limost douhle 
that of 1 IC tunJ.:sten filament laml) anti 
althuuJ.:h Ihe inslall3tion costs thereof 
ha\'e heen higher, yet the operating econ
umics have been usually hetter 

Concurrently the sodium V,jpor lamp . 
in Ihe 6000 ami 10.000 lun-t •• sites has 
heen growing in iil~'o r for the exterior 
llnodlightinl-! o f huildings anti for park
hlJ: spaces, storaJ;e yards, and outdoor 
areas. In general the sodium lamp is 
not considered suitahle for interior lieht-

ing on account of its monochromatic yel
low color, 

The most interesting recent lighting 
tool is the fluorescent Mazda tuhular 
lamp now available in three or (our sizes 
and in seven different tints or colors. 
These have an efficiency of {rom 30 to 
60 lumens per watt and in general CLn
sume roughly 10 watts pt:r (oot of tub
ing. The must important advantage is 
their abilit)· to reproduce the color of 
daylight at an effictency at least equal to 
that of the rcgular tungsten filament 
lamp. Consequently they arc ravored 
ror all color matching and color grading 
operations generally of the local lighting 
class and for spaces where the very 
~Iight heat from the lamps is advantage
ous for reducing air conditioning costs. 

The new science of factory lighting 
now involves n careful selection of il
luminants as regards qualit), or color in 
addition to the previous criterion of in
tensity or quanllt)'. Coupled with these 
new sources is a growing a llpredation of 
the importance of carefully regulated 
\'ultaJ:e and an adequate wiring plan; 
also the renewed interest in periodic 
cleaning. 

The Mazda tungsten filament lamp 
still continues as the best iIIuminant for 
the general background and for small 
local lightinJ.: sources. Tmprovement in 
the unifomlity and efficiency of this par
ticular lamp has enabled New England 
manufacturers to secure three times the 
amount of light for the same expend
iture as compared to that of ten >'ears 
ago. Belter diffusion o f the light IS in
creasingly important ,Uld nlany ultra
modem IOdustrial lighting fixtures con
si st of indirect troughs or larJ:e area, 
low brightness sources si milar to a dif
fusing skylight hung above the work
bench or the inspector's table. An an
alysis of the best methods for lighting in 
the textile industry has been publiShed 
hy the Illuminating Engineering Society 
which d~.sc1oses the primary importance 
~Ir. placil:~ .the ligl.1t sources at quite del
Illite posltl!}ns wllh respect to the ob
server's e),ts. 

Standards of liJ:hting in the New 
England Mills are several times higher 
than in those of other nations but with 
more .:fficient new lamps and with the 
availahility of the new colored sources, 
the progress will carry 01\ for several 
years. In gcncral prohahly the lighting 
II1lensities {or general work arcas will he 
doubled before attaininJ.: to ~hose stand-

ards o f quantity lighting which are IIc ... ,I· 
ed for the achievement of optimum ~UII' 
ditions and safety. 

New Spaghetti 
Scale 

In macaroni-noodle plants the differ
ence betwcen a dependabie scale allIl all 
errMie one may be the deciding £aclur 
hetween profitahle and nonprofita"'e np
erations. A difference of only a lillian 
fraction (If a pound, even ounces, es· 
pt'CiaUy ;,\'hell packtlr.:es fi r bnxes an' 
thus made overweight means a ht.'aH 
loss to the manufacturer. On the IIthc'r 
ha.nd, if the scale errs on the othcr size 

and gives short weights the' COnSUll1l'r~ 
lose, lIot only in the quantity of the COlli ' 
modity purchased but in faith. 1'111: 
manufacllirer is the ultimate loser, 

The Dctecto-Gram Division of TIlt' 
J:tcohs Bros. Co. Inc, m:mu£adurer (Jj 
special scales for weighing macarulI; 
products, has made a special study IIf 
the neeJs o f macaroni-noodle plants. 
The fiml rtcently announced the perll"C
tion or a seal,; thtll apparently meets th: 
needs of one department of a macarolll 
plant. The announcenH.nt reads: 

A Two.Purpo.e Seale 

Deteeto-Gram prescnts :1 new maca
ror i pack~'ging scale. It is a he.wy duty 
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unit thai emhodies over ami under rea 
tures. (Sce illustration.) 

It has the accuracy and sensitivit), I)re
viously confined tn smaller model s~a les. 
The tower can be adjusted to face any 
one of four directions. This pr,lctical 
rarrangement allows the scale tn he used 
without altering present pr(J(lut:tion set
ups. 

The twin-fork hoMer was eS(lcciallr 
Ilesigncd for weighing IOIlJ:: macarmll, 
silaghctti, etc. b)' J . E. Woodland f)r The 
Jacohs Bros. Cu. Inc. This new cum
nuxlity rack i:: easily detached when the 
lIlacaroni products hein!.: weighed require 
a smop. A two-purpose scale is thus 
maele availahle. 

1938 Earnings Higher 
Than 1937 

The NMU York Timrs or Janua ry 19, 
1939, g<lve out this piece uf interesting 
infomlation: 

The Atlantic M~carnlli COlllllan)', Inc. 
Long Island City, N. Y. ror 1938 : Net 
income, $66,146, equal to $7.40 on each 
share of outstanding capital slock, 
against $58,236, or $6.52 a share, earned 
the year before. 

---
The Hole in Spaghetti 

Macaroni products with or without 
holr!> arc ~iill \'cry fine foods, when 
properly made out of the hiJ:h g-rade 
1:.W lTlaterials they should spring from 
and when scn-cd with any of the ap
petizing sauces which the real lovers 
or this fllle J.:rain food know how to COIl
coct. On this subjrr.t, the followi ng edi
torial from the IH::II o f the cditor of the 
Charlotte, North Carolina, Nrtvs is very 
interesting: . 

We thought we knew about spaghetti 
and macaroni when we picked up Billy 
Arthur's little SCluib about the bet he was 
called on to settle as to what the diffcr
t!tlCC betwecn them may be. At least 
we thought thai the combination of our
sclves and the Messrs. G,&C. Merrinm's 
New International Dictionary knew. 
Webster hatt it that spar.:hetti was a 
solid strand Clf dough ami that lIlaca
roni was a bigger strand rolled inlo a 

tube. Besides that . spaghetti was some
thing the Italiam. wash down in I'm
tligious (Iualltities with J.:nud red Chiant i. 
And macaroni was sOlllethinJ.: which in 
the suuth is mixed with cheese alltl 
sen 'cd as a lIf1nnal part uf Smula), din
ner. And that was ;thflut an there was 
In know abuut spaghetti and macaroni. 

But it tUniS nUl that \W Wl're incH'd
ihly ignorant. ~Ir , M. J. Donna, uf Ihe 
Nat ional Macaroni Manufacturers. ad
dresses us pulitely but still with definite 
reproach. S{,aJ:hetti , it tums 0111, call 
have a hole III it just as wen as maca
roni. SI)"1J:helti forati ,lacs have a till\, 
hole right down its lellJ.:th. Which 
seems to lea\'e a great hole in Ollr own 
cncksllrclIl'ss. Ah well, we were rir.:ht 

National Cereal 
Product. Laboratorle. 

B.nIIlllllD R. 'otoba, Dlrat:lof 

Consull n9 and analytical 
chemist, specializing in all 
matters involving the exum
inaHon, production and 10· 
beling 01 Macaroni and 
Noodle Producls. 

L.borllory-N", JD PrOni SI., B.ookl,n, N. V. 
Offi~,_No, 2 L:IIU COli ••• Urooklyn, t:. v, 

No. JOU E,. 81. N.W .. Wllhinllo". 
D. C. 

BroOkl,,, 'Pho"u 

CUmlHrI."ot ' .2141 
TRI ... I, S·U" 

Wllhln,~~:~.~. C. 
RRpublk JDS! 
AD.ma ' OU 

"CHEESE" 
The manufacture and dlstributlon of 
Italian Iype of cheue III our buslneu. 
GRATED CHE&SE II our specially. 

Are you ualng, or planning 10 use, 
grated choeao tn one way or anolher 
In your producl11 II you aro. you owe 
It 10 youuell to WIlle to our head· 
quarteu. We may have information 
which would Inloreal you. 

Oualhy and price will mut YOll r roo 
q l!!romonla. 

STEIJJ\ CHEESE CO. 

65t Will Randotph :Jt. Chicago, nt. 

aliullt two things, anyunw. The CUIII

mOil sl'l"(ies nf macaroni is la rg-er than 
spar.:hetti. Au,\ the It<llians tin set'1II ttl 
eat a lut of spaJ.:hett i. So much nf il . 
in fact, that the slllir is pUI 11(1 ill 1;;7 
shaJles alltl \·arieties. whereas Ihe A11ll' r
kan market unly afTonls ronm (or about 
twelve I 

CLASSIFIED ADVERnSEMENT 

MERCANTILE COLLECTIONS 
OFFICIAL 

REPRESENTATIVES 
FOR 

N.M. M. A, 

WRITE-
For Bullelin. of CI.iml Placed 
by lhe Indu.lry. 
For Pad of Service Forrlll end 
I nformation about our Procedure.. 

CREDITORS SERVICE TRUST CO. 
Tyter Bulldln. 

LOUISVILLE KENTUCKY 

STREAMLINED MA(;ABONI DIES 
Good n ..... M.teri .... and Dependable Die .. lo .. ore Qualit,- Maearoni Prodod" 

Prompt and DelY.'ndable Service. 
1862 GLENDALE BOULEVARD 

LOMBARDI~S 

Work FuUy Guaranteed. Write {or Information. 
LOS ANGELES. CALIFORNIA 

MA(;ARONI DIES 

_ Macaroni Boxes 0/ Wood Our Specialty -
KANSAS l!ITY SHOOK & ltIANUFA(1TURING (;0. 
A. n. 'Shearon, Sale .. Agent "Iorked Tree and Wilsoo, Arkaoso," 
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U. S. Wheat Prices 
Continue Sensitive to 
European Buying 

No. 10 

. Change! in domestic wheat prices dur
mg the next few months will depelltl 
largely uJKln the total quantity o( wheat 
taken by European buyers and upon im. 
porters purchases o( United States 
\~heat, the Bureau o( Agricultural 
~con?mics said in its current wheat 
situation report. 

If European demand remains about as 
now indicated, it is expected that the 
newly harv~sted Southern Hemisphere 
wh~t crops ~ay d::press prices in im. 
portmg countnes. The extent to which 
domestic prices hold above world le\'els, 
the Dureau pointed out, will continue to 
depend largely upon Government pur· 
chases (or export and changing prospects 
(or. the 1939 dumcstic .crop. Beneficial 
lIlUlsture has been recei\'ed recently in 
the domestic winter wheat belt but more 
moisture is needed in western'Iowa and 
in parts o( Missouri, Kansas and Okla. 
homa. 

Whea.' exports from January through 
June this year are expected to be about 
a5 (allows: Canada 25 to 35 million 
bushels; Argentina and Auslralia com. 
hinerl, 100 to 125 million; the United 
States 50 million; Danubian countries 40 
to 50 million; and SO\'iet r.ussia 5 mil· 
lion bushels. 

During the last half of 19~ ",heM 
exports from Canada are reported to 
have totaled 99 million bushels, those 
(rom Argentina 27 million, Australia 35 
million, the Danubian countries about 33 
million and from Soviet Russi:L approxi. 
mately 33 million bushels. From July 1 

to January 15 about 53 million bushels 
were ex-ported from the United Statcs, 
although sales for export totaled about 
78 million bushels in this period. 

Estimates of world wheat supplies and 
disappearance for the 193&-39 season 
were changed but little during the past 
month. On the basis of a carryover last 
July of 595,000,000 bushels, an estimated 
world production (not including Soviet 
Russia and China) of 4,455,000,000 
bushels and net export' from Soviet 
Ru!Sia of 40,000,000 bushels, world sup· 
~Iies t1uring the current season total 
,090.000.000 bushels. _ 
If world disappearance increases be· 

cause oC lower prices this year to abelut 
3,860,000,000 bushels, total carryover on 
July I, 1939, it was stated. may be about 
1,230,000,000 bushels. Stocks of this 
size would be the: largest on record, and 
slightly larger than the 1933 high carry· 

,over of 1,193,000,000 bushels. 

Study Problema of 
Food Distribution 

Practical problems of distribution, par· 
ticubrly in their relation to the food 
business, will be IItudiro in a new course 
opened in New York city on Feb. 7 
at the New School for Social Rcsearch, 
311 adult educational project desigtted 10 

help the intelligent man gain an under· 
standiog of a rapidly changing world. 

The course will be under the direction 
of Dr. Rudolf Trcuenfels, formerl)' the 
head of aile of the leading wholesale 
grocery concerns and president of the 
Gross·Pctcrwitz Sugar Refinery in Ger· 
many. At present Dr. Trcucnfels is as· 
sotiated with the American Institute of 
Foocl Distribution, Inc. New York city. 
. Suhjects to be studied in the course 

cover such widely varying fields as "The 
wholesaler: can we gel along without 

him?" which includes buying, stock COn , 

trol and sp«ialization; "The retailer : 
can the small man withstand larRe·scalc 
competition ?" which covers dllTercl1I 
types of independents i "Pricing dilem, 
mas in relation to costs ' and markets" 
which covers budgeting and lessenil;!-: 
costs by concentration: "Saltsmen cr\'
ate jobs" which covers the selection alhl 
training of salesmen, parlidpation all~ 1 
advancement; "How foreign is foreign 
trade?" which tells how internation:, j 
relations alTect American business, cm', 
et! exchange and currency problemJ iIIlll 
the reciprocal trade agreements. 

Savings Accounts as 
Noodle Contest Prizes 

A. Goodman &.Sons, Inc. New Yllrk 
dty, manufacturers of quality noodlc!; 
and kindred products, has just launched 
a consumer contest, the prizes to be 503 
savings bank accounts totalillq $9D.l To 
the 503 customers who send 10 the best 
slogan describing the excellence of 
Goodman products, there will be gh'en a 
savings account. The first prize, $250 ; 
second prize, $100; third prize, $50, 411111 
SOO prizes of $1 each, will be deposilt'tI 
in any bank the winner chooses. 

In advertising the contest publicit\· 
will be given the idea of thrHt ami ~1\ ' 
ings bank accCJunts. Newsp..1pers ami 
radio will be used and window stream
ers, counter cards, and "bank book" 
entry blanks will be distributed throu~h
out Greater New York. 

The area of the United Stales i5 
3)38,400 'square miles or about 6 per 
cent of the earth's surfa::c. This 6 flcr 
ceot contains approximately 7 l)er ceul 
of the world's population. 

'First Month of 1939 Brings Decrease 
In Flour Production ' 

l:Jo~r production for tlte man!h of January totaled S,J8J.4M bbls. compared ·with 5.479,337 
hills. In December 19J8, accordmg to rcport. received by Th~ Northwtst,," Mill" (fCUll 
mill. n:prcsrnlin, 60% of the nation'. total flour indultry. 
, janu:ary production this )'~r was an incruH: onr the January 19.18 fi~_r_c of 5,116.460 
1It1'. hut nev~'lht1cu under the 19J7 and 19.16 January prooudions of 5,4U,w and S .6J7~7 
IIbll., re. pecltvcly. 

The wule m tli\'ision of Ihe ctnlral west, the lOutheut and the Jluific. coast acc:huns 
all . howed ,light Inera-us O\'er the previous monlh; all olher 1«lions tI«reaud in produc
lion IIlfficimlly how~ver, to deJlren the tolal monthly output. 

TIle western diviSIOn rellOrt. JII,009 bblt .. compared wilh 290.441 tl lc Jlrevioul month, 
while the solltheast IhoWI an increase, an .approximate I1 ,OCO-bbl. Incruse. The largelt 
IncrelUe was on the l'adfic coa~t, from 461,980 bills. in DecemlJcr to 5-1-1.798 bbb. this palt 
1I10nlh. A S7,OCK)-bIl1. decreaIC is ,ho",'n In thc northwclt. 

Folluwlng II a 'detalled tahle: ." , 

TOTAL MONTHLY FLOUR PRODUCTION 

Olltl1l1l reported to Th~ Nur,/U1!U'trn Millrr, In bal·rel •• by mllil represtnlin, 6(Y,(, o( 
the 101.1 nOllr ollll'ul of Ihe Unlled Stalu: 

Previou. I Janu.".,r-~-"~ 
J.nuary, 1939 month 1938 1937 

Norlhwe.t • •.••. ...•• • .. . • . . . ....• . •••• 1.110.14-1 1.167.957 11,!!OS,'~p. 1,234,769 
Southwest . .... ...... . ....... ... .... _. 1,967,695 2,00 .... '" Pl ? t't 2,144,494 
Duff.10 .... .... .. .. ....... ..... .-:. .. .. . 816,150 819,.101 . 759,127 885 911 
Cenlral Wut-Easlern Div .... ,.... . ... 481,287 51-t 6J9 272,039 JOJ'4J7 

Weslern Div. ... ...... . ... ... .... JII,009 ~""1 295,]2J S;189 
SoulhQlt . .. . ......................... '. 152,401 141.598 lZZ,699 J.l8,401 
Pacific. Coul ...... .. ... .. . . .. ........ S4-t,79B ~ 461.980 410.751 219,6Ii1 

----- ----- -----
TOlals 5,4~,.157 r 5.116,460 5.4U,882 

" 

--
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(;APITALIZE with f;API'.rAL PRODUf;TS 

AI A No.1 SEl\iOLINA 
FANCY DURUM PATENT FLOUR 

CAPITAL DURUM GRANULAR 
STANDARD DURUM FLOUR 

A Quality Product for Your Every Requirement 

~APITAL FLOUR MILLS 
INC. 

omCES 
COM E.lCHANGE Bl.DG. 

MINNEAl'OUS. MINN. 

BAROZZI DRYING MACHINE CO., INC. 
1561 Hudson Blvd., Jersey City, N. J. 

Renowned Manufacturer. 
;OF 

MACARONI-NOODLE DRYERS 

ONLY! 
The Only Firm Specializing In Alimentary Paste Dryers , 

THE ONLY SYSTEM KNOWN TO BE SPACE-TIME--LABOR SAVING 
AND GUARANTEED UNDER EVERY CLIMATIC CONDITION 
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• 
OUR PURPOSE. OUR OWN PAGE OUR MOTTO. 

eDUCATE Flrd·-
ELEVATE National Macaroni Manufacturers INDUSTRY 

-- AssociatIon --
ORGANIZE 

ucal and Sectional Macaroni C/.uhs r".n .. 
HARMONIZE MANUFACTURER 

• 
OFFICERS AND DIRECTORS IIJ7·1I38 

r. It WIN£DRE~ER. CUlrtllln of lh. Doard ...... A. C. )C,wall1 • fi ~" Wauronl Co., Pllllad.lp .. l .. 
'.E!>i~R S, DAilE, EII«II!I" r,..r.s..III ••••• , •• .. ..•.. •..••••••• . Nc. YOlk, N. Y. 

P •. 

JOSEPH fRl!C III, Vk c P".idcnl . " .. ... ).!ound Cil, lbtatonl Co., 51. Loul .. ).10, 
11. J. DONNA, S"'"""r' ·Trfllllllr ••• •• •••• • •• •• •••••• • •• • •• •• •••••• • • D,.lIh.oo<I. Ill . 
D. R. JACODS, DirtclO, ,of kU4:lTCb • • •• ••• •••• ••• • ••••••••• •• •••• Drookl)'!!. N. Y. 

R. D. n'OwlI, Ukll~lIIf. III. ~;.!k'l~r g~':;lo.ftlc5!:ill!~I. Wuh. F"nlt Trallunll. elrlUIDp III, 
t.0Hr.b {. CIiOro, Connclh\'lUfl., ra. Walln. F. vmaullu

l 
!II. .ul, !dlnn. 

: I~~ ~~:~ds.!"~r~;~. ~l. lcroml I. )hlu. Nr. YOlk. N. Y. ~~I~. J \V~II;i~nlo(.,,~~~.,~~ltp.~'. " Ink I'cpr, WlterbulJ'. Conn. 
hUpb FIIKhl. 51. Lolli.. )10. F.mlnuail Ron.onl, 'r., Lon. hl.nd CII,. N. Y. Frink Zunino, Lon. hllnd Cil,. N. ,". 

Improve Industry-Labor Relations Through 

lOll we could strip away the mystery 
we would find that running a business is 
a great tleallike running a home." 

That was the analogy of Omrles It 
Hook, president of The American ~{oll
iug Mill Cumpany, and chainnan "..o f the 
board of the National Assodr,tian of 
Manufacturers, in a talk broadcast over 
a ('anst-to-coast network of 42 NBC st.,
tions. 

TIle sled executive in an address de
sibtned to help promote better under
standing between industry and labor, 
drew a p.ualld between the industrial 
plant and the holtle. 

"Understanding," he SOlid, "is the 
magic key to 1I10St of our human prob
lems. L,ck of understanding is the 
gcnn which creates them. Many I>CO
pic have been critical of business because 
there seellll'ti to be a mystery about it 
which they did not understand. As a 
result of this lack of understanding, or 
misunderstanding, eltlployment and p'ar
roUs were diminished and this has been 
the . cause of much worry." 

:Mr. Hook then compared business to 
a home. 

"Father's pay check," he declared, "is 
the income of what we'll call Home, 
Incorporated. Mother is the purchas
ing agent and general manager: She 
looks aHer Ihe housekeeping and buys 
the raw materials lor the family table. 

Understanding 

These materials she converts on the 
kitchen l~nge into appetizing meals, just 
like we in the steel industry convert iron 
are into iron and steel sheel\' 

"Usually mother is also treasure of 
Home, Incorporated. Her greatest 
ambition, after paying the rent, the 
butcher, the merchant and the grocer, is . 
to ha\'e something left o\'er for a rainy 
tlay_ TI,at is the ambition of C\'ery busi
ness, too. If it doesn't realize that ambi
tion, it will eventually go bankrupt. 

" Father is the income producer for 
the Home. He sells his services ... his 
labor. _ . to an employer just as we sell 
iron and steel sheets. Father has the 
problem of imlu,)"ing himself so his 
services will be 1110re "aluable to his em
ployer and his pay d :eck larger_ In 
business we have that ~'lmc problem of 
constantly improving our products and 
our methods so we can make and sell 
more goods. 

"Father and mother jointly · have a 
personnel p,roblel11, too-of instilling in 
the children a spirit of honesty, con
sideration, ftsponsibility and mutual 
helpfulness, and of adjusting those little 
spats which alWays arise in every family. 

"TIle complex task of adjusting and 
handling the human relations of an in
dustrial organitation so there will 1>e 
friendliness, hanneny and cooperation 
requires the same tact and understand
ing. 

"And finally. the wily father al1ll 
mother live-their clmfacter-the il1ll.:l
ligence and good judgment they tlse in 
rearing the family-these detenniut: 
whether they will enjoy the respect uf 
the neighborhood. 

"It is the same wilh business. Tht: 
company that lives right-the compan)' 
that deals fairly with its employes- -it:, 
customers-stockholders-and the com· 
munities in which its plants are locaterl 
-that r.omp;..ny will h:tvc the confidenl'l' 
and rtSpe-:t 01 ,"ver),one. 

"All er all, busi.ness isn't nearly a~ 

mysterious and cr.ml1lex as it appears 1111 

the surface. Gut it is strange th.:t su 
many (X'O(l'O: ha\'e faill-d to rt.'Cognize tlt t' 
self evi,jent fnct that business ill II", 

wiJrk-crt'ator and thc I""yroll-meeter IIi 
the m.tion. The happiness of every 
Amer;can home depends upon SOlllltl 
bUSiness conditions. 

"if all groups in our community lifl' 
will try to understand and hecome better 

. acquainted with the policies and pur
poses or the business institutions in nul' 
own c01ilmunilies-il business manage
ment makes the same effort to fulfill its 
obligations-a friendlier, Illorc tolerant 
feeling will surely result, which will 
sweep America on to new accomplish
ments and new heights on the road of 
Ilrogress." , 

.--..~-.--- - -

The "WONDER TRIO" oftoday and for tomorrow 
A Continuous Automatic Process from the Mixer to the Packing Table 
at the Rate of 1000 Pounds per hour complete drying process··2} hours 

No Honds TOllch The ."rmhlClt 

Kneudlnll .nd Shut Formlnll 

Perfect operation under 
any climatic condition 
checked by automatic 
heat and moistute con
t~oL 

For Particulars 

Wrile 10 

Minimum In 
LABOR 
FLOOR SPACE 
POWEll 

Maximum In 

QUANTITY 
QUAI.ITY 

Clermont Machine Co. 
268 Wnllnbout St. 

Brooklyn N. Y. 

No Trnys No Trucks Neeessllry 

Con11nuUUI Noodle and Shorl Cut Drytt 



WISE MACARONI AND EGG 

NOODLE MANUFACTURERS 
... men who are proud of their product 
... specify Pillsbury's Semolina and Durum 
Patents 

BECAUSE 
these Pillsbury products are unvarying year 
afte't' year . . . . they insure a Ravor and 
quulity' that mean satisfied customers-and 
sa'liafied customers are repeat customers I 

• 
A COMPLETE LINE 

Pillsbury's Best No.1 Semolina 
Pillsbury's Best Durum Fancy Patent 
Pillsbury's Durum Granular 
Pillsbury's, Durmaleno Patent Flour 


